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Indianapolis Production 
And Sales Hold at Steady 
Pace for Ist Week im Jume quo. sane io rive mane 


Marmon Abandons Plan for Three Weeks’ Shut- 
down; Chevrolet Dealers Are Holding 
Annual Sales Conference 


By ARTHUR C. BUCK 


NDIANAPOLIS, Ind., 


June 10.—Automotive plants in 


Indianapolis completed the first week of June with little 
revision being made in schedules, which, for the most part, 


were at the high point of the season. 


Several, however, have 


been maintaining practically the same schedules for several 


months. 


The only backward move reported | 


was of slight nature and was pure- | 
ly seasonal. This was in the case 
of the Ford Motor Company as- 
sembly plant here, 
through May had operated on the | 
highest schedule in history andj 
employed more workmen than at 


which all | 


f 


MOON DEALERS CONTRACT 
TO HANDLE RUXTON CAR 


St. Louis, June 10.—Following the 
recent announcement by Helm 
Walker, vice-president in charge of 
| sales for the Moon Motor Car Com- 


any previous time. Curtailment of | pany, that the Ruxton front-wheel- 


the production line was responsible {drive motor car 


for only a meager reduction in the 


working force, and night shifts are | 
still being employed. Daily output | 


for this month calls for between 
150 and 160 cars, about fifteen less 
than in May. 


A cheerful note was found in a 


report from the Marmon Motor Car | 


Company's factory last week when 
it was announced that plans for 
a three-week shutdown had been 
abandoned and the plant would 
continue to operate on a five-day 
week with no let-up in production 
now in sight. 

It was inferred by officials of the 
company that the new service policy 
recently inaugurated by Marmon 
guaranteeing all parts and work- 
manship in its cars for twelve 
months or 12,000 miles of service 
had been an important factor in the 
developments for the better. At the 
same time it was said that the local 
branch of the Hayes Body Company, 


mon in temporarily suspending oper- 
ations, would also continue on pres- 
ent schedules. 

Duesenberg and Stutz officials in- 
dicated no change for the 
would be made in production, the 
former having been operating at 
capacity for several months, while 
the Stutz plants are working at the 
high point of the year. Col. 
Gorrell, president of Stutz, spent the 
week visiting Canadian distributors. 

The Weymann - American 


(Continued on page 12) 


will shortly be in 
| full production here in the St. Louis 
plant of the Moon company, the 
company’s sales _ organization 
throughout the country was con- 
tracted for the distribution of this 
front-wheel-drive car, which already 
has made its appearance in national 
automobile shows. 

“In taking over the Ruxton fran- 
chise,”” Walker stated, “our distrib- 
uting organization will possess one 
|of the most complete lines of mod- 
ern automobiles. Present plans are 
to continue production of the Wind- 
sor cars, thus giving prospective car 


{buyers the choice of a modern rear- 


month | 


E. 8S. | 


which had planned to follow Mar- | Corporation 


wheel-drive car or a straight eight 
front-wheel-drive motor car of 2s- 
tablished reputation.” 


GRAHAM-PAIGE BODY CORP. 
PRODUCING 150 BODIES DAILY 

Evansville, Ind., June 10.—Produc- 
tion at the Graham-Paige Body 
factory is progressing 
' according to seasonal expectations, 
R. E. Stone, secretary, reported to- 
day. Recent introduction of the 
business man’s coupe and coupe 
with rumble seat models to the 
local line gives the factory a daily 
output of 150 bodies. 


CORD FRONT DRIVE SALES 
INCREASE 23% IN MAY 
Auburn, Ind., June 10.—Sales of 


Cord front drive cars in May show 


month, N. E. McDarby, 
of sales, announced today 


previous 
director 


A.S.M. E. Hears Discussions 
‘On Use of Tungsten Carbide 


DeEtROorT, June 10.—Delegates 

are attending the technical 
sessions of the semi-yearly meet- 
ing of the American Society of 
Mechanical Engineers at the 
Book-Cadillac Hotel. Discussions 
on recent advances in research 
work which will influence all in- 
dustries in the country are fea- 
tures. 


of tungsten carbide as a cutting 
material. 

“The use of high speed steel in | 
manufacturing tremendously influ- | 
enced the production of cutting 
metals and other metals and en- 
abled the mechanic to put out 
much more work in the same period 


of time,” Mr. Diggs said. “This 


| latest revolution in cutting materi- 


It is said the discussions are ten! 


years in advance of modern engi- 


neering and mechanical practice re- | 


sulting 


properties and 


in metals 


from the discovery of new) 
new | 


methods of production, according to} 


T. G. Diggs, associate metallurgist 
of the United States Bureau of | 
Standards, a circumstance that! 

bly will influence manufactur- 
jo gy in the future is the use 


als with the use of tungsten car- 
bide is a great advance and will 
prove to be one of the greatest 
influences in the manufacturing 
industries.” 

The effect of the mechanical en- 
gineer's work in the manufacturing 
industries and in the automotive in- 
dustry particularly applies to im- 
proved methods in cheaper produc- 


(Continued on Page 2) 


! 


Body | an increase of 23 per cent. over the | 


CHICAGO DEALER 
GROUP CELEBRATES — 
25TH ANNIVERSARY 


autemobile dealers and distributers | 
gathered here last night in the | 
Palmer House at the silver jubilee | 
banquet and meeting of the Chicago | 
Autemobile Trade Association. | 

Eleven of the fifteen men who, 
have headed the association during , 
its twenty-five years of existence | 
were present, and each received a 
silver framed copper plaque con- | 
taining his picture and a resolution | 
by the board of directors. Fach 
was also elected an honorary mem- 
ber of the association. 

Those who received these honors 
in person were Ralph Temple, Jo- 
seph F. Gunther, Walter L. Githens, 
Louis Geyler, Tom J. Hay, N. H. 
Van Sicklen, Joseph F. Davis. 
George H. Bird, Leo A. Peil, Charles 
E. Gambill and J. R. Histed. 

The event also marked the re- 
election of Charles E. Gambill, 
George H. Bird and Lafayette Mar- 
kle as directors to succeed them- 
selves. 

The Rev. John L. Davis of New 
York, nationally known orator, phi- 
losopher and humorist, was the 
speaker of the evening. President 
J. R. Histed presided. 

The annual report of activities, 
presented by C. Faeh, general 
manager, showed that the associa- 
tion's employment department dur- 
ing the past year had interviewed 


(Continued on page 12) 


H. H. RICE SEES PICK-UP 
IN AUTOMOBILE INDUSTRY 


Washington, June 10.—H. H. Rice, 
chairman of the legislative commit- 
tee of the National Automobile 
Chamber of Commerce, declared to- 
day after making a call on President, 
Hoover that he expected a decided 
pick-up in the automobile business 
in the final half of 1930 in rela- 
tion to the business of 1929. 

Mr. Rice pointed out that sales 
thus far in 1930 have been close 
to the average for the past three 
vears, and are likely to be second | 
only to 1929. 


FORD TO CLOSE PLANT 
FOR TWO WEEKS IN JULY 
Detroit, June 10.— Ford Motor 
Company will close for two weeks 
during the last half of July. All 
salaried employees will receive two 
weeks’ vacation with pay. Ford em- 
ployees’ holding company’s invest- 
ment certificates will receive for six 
months ending June 30 a return of 
4 per cent. plus the guaranteed rate 
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COMBINED SALES IN FIRST 
FOUR MONTHS 757% OF TOTAL 


|Chevrolet Increases Its Share of All Domestic New 


Car Business From 20% 
To 24.3% This Year 


in 1929 


+. pe YORK, June 10.—Combined retail sales of Ford 
and General Motors passenger cars in the first four 
months of this year maintained almost the same percentage 
of the total sales for the entire industry as prevailed in the 


first quarter. 
cent. 


months, as against 75.9 per cent. 


ORDERS FOR NEW DE SOTO | 
OUTRUNNING PRODUCTION 


Detroit, June 10—With orders 
from De Soto dealers steadily out- 
running production by 50 per cent., 
the introduction of a finer De Soto 
six at a lower price is already an 
assured success, according to L. G. 
Peed, general sales manager of the 
De Soto Motor Corporation. Heavy 
shipments have been followed by 
demands for further stocks, and or- 
ders already on hand cannot be 
completely filled for some time, de- 
spite production being pushed to the 
utmost. 

Trainload shipments have feat- 
ured the reception of the six since 
its first announcement May 25. The 
first of these was routed to Phila- 
delphia, comprising a total of 29 
carloads, this also being the third 
full trainload directed to dealers in 
that city this year. 


HUDSON TO CONCENTRATE 
VACATION PERIOD IN JULY 
Detroit, June 10—Hudson Motor 

Car Company has adopted a new | 

policy of concentrating all 

vacations of employees within a 

two week period in July. This year 

the period is from June 28 to July 

14. All departments will be on va- 

small force, which 

will remain to take care of urgent 
matters 


| cars 


These two companies manufactured 75.8 per 
of all the cars sold in the United States in the four 


in the first quarter. 
Ford's share of the 1,047,627 new 
registered in the first four 
'months amounted to 428,865, includ- 
ing the Lincoln, equal to 41 ver 
|cent., while General Motors’ regis- 
trations were 363,997, equal to 348 
per cent. of the total. 

Both of these large companies in- 


|creased their share of the total” 


business over what it was in the 
corresponding period of last vear, 
when Ford accounted for 31.4 per 


the total sales in the first 
and General Motors 
32.3 per cent. Ford's gain was the 
largest, amounting to almost 
points, while General Motors boost- 
ed its share by 2'% points. The 
combined sales a year ago were 63.7 
per cent. of the total for the in- 
dustry 

The gain in this regard by 
General Motors was due entirely 
to the increase by Chevrolet, which 
division increased its share of the 
total business in the four months 
to 243 per cent. from 20 per cent. 
in the corresponding months of last 
year 

Ford registrations in the first 
four months actually showed a 
gain over a year ago, amounting 
to 428,242, not including the Lin- 
coln, as compared with 411,045 a 
year ago, an increase equal to 4 
per cent. While Chevrolet estab- 
lished an increase for the first 
three months over last year, it was 


cent. of 
four months 


(Continued on page 12) 


Austin Speeding Output 
To Catch Up With Orders 





pETROIT, June 10.—With more 
than 170,000 bantam Austin 
ears already contracted for by 
distributors throughout the United 
States, the public “unveiling” of 
the new models has now been 
scheduled for June 28 in distrib- 
utors’ showrooms throughout the 
country. The 6utler, Pa., plant 
of the American Austin Car Com- 
pany is running full blast in an 
effort to supply the demand for 
this new type of transportation. 
The advance contracts, which 
total over $75,000,000 at retail list 
prices, it is believed, constitute a 
record for a newcomer in the Amer- 
ican automotive field. The plant at 
Butler has been in operation since 


|early May. 


“The orders that have been pour- 
ing in to the Detroit offices of the 


|American Austin Car Company,” 
according to C. A. Best, general 
sales manager of the company, 


‘prove the definite need for a car 


|of the bantam type in this country 


|Since the advance models of the) 
bantam Austin were first exhibited | 
to the trade during the New York | 
and Chicago automobile shows in! 


| Austin 


| that 


| States 

| bantam 
| Retail deliveries will begin early in 
| July.” 


more than 170,000 bantam 
contracted 


January, 
cars have been 


being rushed so 
the date of the 
unveiling’ of the car—every 
distributor in the United 
will have a supply of the 
Austins in his showroom, 


for. 

“Production is 
by June 28 
official 
Austin 


While the bantam car as pro- 
duced in the United States will be a 
mechanical duplicate of the famous 
little Austin that has been a long 
familiar sight on the leading mo- 
torways of the world, it will come 
to the American public in entirely 
new dress. The exact appearance 
of the car is still a closely guarded 
secret, but those who have seen ad- 
vance models at private’ trade 
showings declare that it will reveal 
unusual beauty, comfort and utility 
of design. The bantam cars to be 
introduced this season will include 
a coupe that will rank in appear 
ance with the finest of the larger, 
cars, a swanky little sport roadster, 
and an Austin special delivery car 


(Continued on Page 2) P 
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AUTOMOTIVE 
and 
AIRCRAFT PRODUCTS 


THE G & O MANUFACTURING CO., 
New Haven, Connecticut 


A. A. A. TO MEET IN 
ASHEVILLE JUNE 20; 
TO ELECT OFFICERS 


Washington, June 10.—Matters to 
be considered in connection with 
the election of officers and direc- 
tors at the twenty-ninth annual 


convention of the American Auto-| 


mobile Association at Asheville, N. 
C., June 20 and 21, were announced 
today. 

Development of free express high- 
wavs, continuance and enlargement 
of the Federal aid 
tion of toll roads and toll bridges, 
highway widening, road building in 
the Far West, safety-responsibility 
laws and motor vehicle 
will be discussed. 


Officers to be elected are: Presi- 
dent, seven vice-presidents, secre- 
tary and treasurer. The entire 


membership of the board of direc- 
tors will be voted on, which in turn 
will elect an executive committee. 






Taken for 
Granted 


It is a big asset when 


system, aboli- | 


taxation 


TEXTOLITE 


TIMING GEARS 


'A.S. M. E. Hears Discussions 
On Use of Tungsten Carbide 


(Continued from Page 1) 


tion of machine shop products and | port No. 6 of Special Research | 
methods of handling. Committee on Mechanical Springs,” 
Today's program follows: _| M. F. Sayre. | 
9 a. m—Conference local sections “Further Research on Helical | 
delegates. Springs of Round and Square | 
9.30 a. m.—Simultaneous sessions Wire,’’ A. M, Wahl. 
on , ; Fuel and Power 
f Applied Mechanics gale gp “Dry Quenching of Coke,” W. O. 
‘The Stresses in Rotating Disks,” | Renkin. 
—— H. Frost and K. F. Whit- = “Recovery of Fly Ash from Pul- | 
c , 


verized Fuel Stacks by Use of Stack 
Sprays,” J. W. Mackenzie. 
1.30 p. m. Boat Ride on River. 


AUSTIN APPEARANCE 
NOW SET FOR JUNE 28 


(Continued from Page 1) 


that will mark a new low record in 
cost of automobile delivery service. 
Under the direction of E. J. 
Leach, works manager, the Butler 
plant has been a hive of activity 
since the beginning of May. Situ- 


Exceeding the 

O. Tietjens. 

Spec- 
ifications for Paper Users 

Papers by B. L. Wehmhoff and 
B. W. Scribner. 

Discussion: Led by Edward O. 
Reed on “Paper and Printing” and 
Norman T. A. Munder on “The 
Munder System of Paper Selection.” 

Wood Industries 

“Airplane Spruce,” F. J. Fish- 
baugh. 

“End Matching, Edge Jointed and 
Surface Laminated Wood Parts in 
Automobile Body,” Gilbert G. White. 


“Flow of Gases 
Acoustic Velocity,” 
Printing Industries—General 


“Courses Offered for Training heer mee 
am ated in a district providing coal, 
— Working Executives,” S. T. oil i iuvel the plant Is 


served by four steam and two 
electric railways. The buildings 
are exceptionally well lighted and 
ventilated, and are equipped with 
the most modern machinery, as- 
suring precision manufacturing 
at lowest possible costs. 

While complete specifications of 
the bantam Austin have not vet 
been made public, the following de- 
tails are announced :— 

The bantam Austin will be six- 
teen inches narrower and twenty- 
eight inches shorter than any 
Standard car now in _ production. 
Body design, distinctively American 
in character, will include a smart 
coupe, an alert sport roadster, and 
special delivery car for commercial 
use. Weighing only 1,130 pounds. 
the bantam Austin will permit 
economy of operation. It will sell 
for less than $450. 


Industrial Power 


“Tests of the Resistance of 
Forged, Rivetea and Weided Boiler 
Shells to Repeated Pressure,” H. F. 
Moore. 

“Boiler Settings for Burning Ref- 
use Wood,” Charles S. Gladden. 

Afternoon—Inspection trips. 

The program for tomorrow fol- 


. m.—Conference Student 
Branch Delegates. ; 
9.30 a. m.—Simultaneous sessions 
on e 
Management 
“Management of the Small Man- 
ufacturing Plant — Characteristics 
and Advantages,” Crosby Field. 
“Management in a Large Plant— 
How to Retain the Advantages of 
the Small Plant,” A. B. Reynders. 
Mechanical Springs 
“Stresses and Deflections in Heli- 
cal and Spiral Torsiona) Springs as 
Affected by Curvature. Progress Re- 


PENNSYLVANIA PLANS CAR 

INSPECTION OCT. 1-NOV. 15 

Philadelphia, June 10.—The state 
Highway Department is making ar- 
rangements for the annual car in- 
spection, similar to that held last 
| year, from October 1 to November 
15. The Brake Service Association 
has forwarded a resolution to the 
Highway Department, covering some 
suggestions for improving this phase 
| of inspection, through acting on 
| suggestions made in the question- 
naires sent to active and dealer 
members of the Philadelphia Auto- 
mobile Trade Association. The auto- 
mobile merchandisers are supposed 
to return their questionnaires care- 
fully filled out. 


VIRGINIA PLANS AMENDMENT 
TO CITY ZONING ORDINANCE 
Richmond, Va., June 10 (UTPS). 

——Service stations and public ga- 

| rages will be prohibited from locat- 

|ing within 150 feet of any hospital, 
| theater, church, religious or educa- 

;tional institution or department 

| store under an amendment to the 

‘city zoning ordinance to be dis- 

cussed by the Board of Zoning A 

jpeals at its next meeting. The | 

|meeting is to be open to the public. 











SPARKS from J DETROIT 


NESS 


These Insidious Rumors 
> ” > 


Tom Duggan Reports 


oo * * 


A Bird in the Bush 


Fred Kingsbury—Detroit Editor 











VERY now and then we hear rumors which gain credence 

all over the country that one or another automobile 

manufacturer is to bring out some new model of radical de- 

sign. These rumors, of course, do not help business. In fact, 
they react against the company about which they start. 

Recently there has been talk going around that the Cadil- 
lac Motor Car Company would bring out a new twelve- 
cylinder automobile and that the La Salle would be cast into 
the discard. 

Nothing could be farther from the truth. 
the authority of Cadillac officials. 

These officials assure me that the Cadillac-La Salle line 
of automobiles will stand as at present. Of course, there is 
considerable experimenting going on in the engineering di- 
vision at Cadillac—there always is—but this does not mean 
that a twelve-cylinder automobile is coming. 

Cadillac is going ahead at a fine rate these days. There 
has been an increase in the demand for motor cars in the 
high- priced field, and on my visit to the plant, everything 
was running at top speed. 


I have this on 


* 

Tom Duggan, a diveuee of the National 
Standard Parts Association, has just returned to Detroit 
after a six months’ trip in states west of the Mississippi 
River. He says business in that territory is particularly 
prosperous as far as the parts business is concerned, and 
that a large percentage of parts jobbers report consider- 
able increases in business compared with last year, al- 
though collections are a trifle slow. 

. * . 
E have just learned that Henry Ford is a great 
lover of birds. Recently it was brought to his atten- 
tion that a killdeer had made its nest between the stones of 
the walk leading to the old Edison laboratory in Ford’s 
Greenfield Village. Ford immediately had a sign erected 
which read: “Bird’s Nest—Keep Away.” However, despite 
the sign, visitors persisted in disturbing the bird. Of course, 
this would not do, so Mr. Ford sent out these orders: ‘‘Rope 
It Off.” Since that time the killdeer has not been molested. 
It will be at least three weeks before the eggs are hatched, 
and the ropes will not be removed until the birds have flown 


away. 

- recent months a steady increase in earnings has been 
reported for the Briggs Manufacturing Company. Con- 

siderable of the company’s business has been with Ford, and 

the activity of this motor car manufacturer has been a fac- 

tor in the larger revenue of Briggs. 


* * * 





performance is so de- 

pendable that the car of 
owner fakes it for 

granted. 


When it comes to tim- 


for 


Luxurious Velvet 


accepted upholstery 


ing drive, car owners find 
that trips to the service 
station are no longer nec- 
essary if Textolite timing 
gears are on the engine. 
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leader 
Mohair Velvets. 
There’s 


TRUCK ASS’N HOLDS 
ANNUAL OUTING TODAY 

Philadelphia, June 10.—The an- 
nual outing of the Pennsylvania 
Motor Truck Association wil] be 
held on the grounds of the Phila- 
delphia Rifle Club, 8th Street and 
Tabor Road, tomorrow, beginning at 
2 p.m. Harold S. Lane, Goodyear 
Tire and Rubber Company. is in 
charge of the dinner; Nels Perry, 
Autocar Sales and Service Company, 
in charge of the entertainment; 
Howard Armstrong, Genera] Motor 
Truck Company, in charge of prizes, 
|and Peter V. Martin, Sterling Motor 
Truck Company, in charge of races 
and sports. 


HE PENN. 


Mohair is the 


fine closed cars. 


( HASE 


PRODUCTION MANAGER OF 
BRIGGS MFG. CO. RESIGNS 
Detroit, June 10.— Otto Pegau, 
| production manager of Briggs Man- 
| ufacturing Company, has resigned. 





LISTS OF FLEET OWNERS 


1,000 OWNING 100 OR MORE 
17,000 OWNING 10 OR MORE 
3,300 BUS FLEET OPERATORS 
Showing in almost every case the 
names of the men who control 
or influence the automotive pur- 
chasing policies. 

Separate lists for larger cities. 


Fleet Owner List Co., 1817 B’way, N.Y. 


among 


S a reason. 
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New Commercial 


TWO STATES SHOW 
4 MONTHS’ GAINS 


Maine and New Hamp- 
shire Lead District 
For Year 


WwW TEW YORK, June 10.— 

New commercial car 
Sales in New England dur- 
ing April showed substantial 
gains over March, with sev- 


eral states increasing over 
the record of April, 1929. In 
the first four months the 


tabulation for the entire six 
States shows a loss of 13.1 
per cent., compared with the 
Same period in 1929. 

New Hampshire had a gain of 
13 per cent. in the first four 
months, while Maine’s increase 
was 33.8 per cent. Massachu- 
setts lost 22.8 per cent. Vermont 
had a 12.1 per cent. decrease. Con- 
necticut’s decline was 14.4 per cent. 
and Rhode Island had a loss of 
18.1 per cent. 

Massachusett’s 22.8 per cent. loss 
upset Ford in the total New Eng- 
land tabulations. Ford's loss in the 
Six states was 1.1 per cent. In 
Massachusetts Ford's loss was 15.4 
per cent. Vermont gave Ford a gain 
of 14.7 per cent.; New Hampshire, 
10.3 per cent.; Connecticut, 14.4 per 
cent.: Rhode Island, 12.7 per cent.; 
Maine, 25.5 per cent. 

Chevrolet's New England total 
showed a loss of 15.9 per cent. In 
Massachusetts Chevrolet had a loss 
of 29.7 per cent.; in Vermont a loss 
of 16.8 per cent.; in New Hampshire 
a loss of 10.3 per cent.; in Connecti- 
cut a decrease of 28.5 per cent.; in 
Rhode Island a loss of 17.1 per cent., 
and in Maine a gain of 39.7 per 
cent. 

Brockway-Indiana, with a gain of 
29.1 per cent. for all New England, 
had a loss of 10 per cent. in Massa- 
chusetts, a gain of 800 per cent. in 
Vermont, a gain of 240 per cent. in 
New Hampshire, a loss of 36 per 
cent. in Connecticut, a gain of 200 
per cent. in Rhode Island, while in 
Maine it registered 22 units against 
no tabulation for the same period 
in 1929. 

Diamond T, with a gain of 1943 
per cent. for all New England, had 
a gain of 50 per cent. in Massa- 
chusetts, a gain of 500 per cent. in 
New Hampshire, a gain of 275 per 
cent. in Connecticut, while in Maine 
and Rhode Island it tied its own 
1929 records and in Vermont had 
no 1929 comparison figures. 

The total New England registra- 
tion for the first four months, com- 


pared with the same period in 1929, 
or loss, 





showing percentages gain 
follows: 
NEW ENGLAND 
1930 1929 “) Gain 

Am.-La France... 8 ih oe 
MIMOORT on sccccce 134 161 *16.7 
Brockway-Ind. 133 103 29.1 
Chevrolet .....:- 2,391 2,846 * 15.9 
Diamond T...... 1 46 1043 
Sadne ee ae 592 891 *33.5 
a6 6 ose 6-80 48 ae eS 
and a tas 61 102 *40.2 
OS Bane 73 83 *12.1 
7 er 4,561 4,611 *1,1 
4 3 aa 285 478 "40.4 
International “ 481 3.1 
Larrabee ........ ~p es 
TS og cha e anit 227 283 *19.8 
A ee 21 ~ a 
oon OT aia 323 a *513 
Republic .......-- 3 s, 
tte _ A re 3 12 *75.0 
OSS Ore : a ae 
a - 3: 
ar 48 49 : 2.1 
Stewart 88 106 *16.9 
Studeoaker .....-. 40 54 *25.9 
Whippet ........ 37 73 *49.3 
0 errr 119 147 19.0 
Cd a a 56'5.0.4 6.0.6 33 ae 
Willys-Knight ... 14 : 15 6.6 
Miscellaneous 65 201 , 

RE res ae a aed 9,907 11,405 *13.1 

*Loss. 


The registrations in the individual 
states for the first four months, 


compared with the same period in 
or 


1929. showing percentage gain 
loss, follow: 
MAINE 
1930 1929 °. Gain 
De ee - 3 333 
Brockway-Ind ... fa bi 
Chevrolet ........ 581 416 39.7 





Diamond T....... 4 4 
Cre 77 63 
See 7 - 
ae 5 2 
cco: See 675 538 
OS SA See ee 13 16 
International 40 16 
SS ee 7 2 
USO eee 3 — 
Saree 33 46 
oy ae 5 “a 
Studebaker 4 8 
WUREIIES. 80000 6:06% 6 9 
White 3 as 
lo ere 14 + 
Willys-Knight ... 5 1 
Miscellaneous re ‘ 
yo | eee 1,508 1,127 
*Loss. 
MASSACHUSETTS 
1930 1929 
Am.-La France... 5 — 
BUGOOEE 26csccis 95 107 
Brockway-Ind. 63 70 
Chevrolet ........ 844 1,201 
Diamond T....... 48 32 
| res er 11 saa 
0 Sere 277 415 
MED. vis ct essaseee 30 “ 
PE 606409 600.00 37 60 
(3. |) ere 35 40 
ES scaly are wine 2,130 2,525 
Ee 2. aaa 169 276 
International 233 249 
| eee 3 es 
AS ere 127 151 
ED 6 i dwekdnes 7 oi 
ST gaGsa en elea eae 143 315 
PEED ~ ee bee es 2 1 
ES ash a ackaeees 1 6 
Schacht 7 ae 
a 6 sl 
ia 36 44 
EE 38 37 
Studebaker ...... 16 19 
arr 16 36 
eRe 73 102 
I ais Satis 08. are 5 ie 
Willys-Knight ... 4 7 
Miscellaneous 23 112 
a 4,481 5,805 
*Loss 
VERMONT 
1930 1929 
Brockway-Ind. 9 1 
Chevrolet ....... 134 161 
Diamond T....... 5 ‘a 
Eee 27 44 
ES a ata 5 a 3 7 
0 2 10 
Raa 297 259 
SS 3 10 27 
International 37 69 
aa 1 4 
a ha o's gi aries w A edi 19 34 
rr 1 1 
Stewart gar 4 5 
Li ee 7 4 
White 2 6 
|. 5 is 
Miscellaneous ... 1 10 
| a ee 564 642 
*Loss. 


NEW HAMPSHIRE 
1930 1929 ° 





Am.-La France... 3 
Brockway-Ind. 17 5 
Chevrolet ....... 218 243 
Diamond T...... 6 1 
ER eS 21 35 
Federal 2 3 
* Se Cele 334 302 
oe 2: oe 9 21 
International * 25 12 
| engenene Raee 10 5 
ee ce os 3 4 
Ae 24 21 
A 1 i. 
Stewart .. 9 7 
Studebaker ...... 2 2 
White 1 1 
ee 1 ‘ 
Willys-Knight 1 2 
Miscellaneous 1 15 
Eee 688 679 
*Loss 
CONNECTICUT 
1930 192 
7. | a 19 25 
Brockway-Ind. ... 16 25 
Chevrolet ........ 435 609 
Diamond T....... 30 8 
Sree 145 230 
| aa 11 ra 
kk See ans 14 25 
OO ee 19 16 
Ford .. 824 720 
ee. OC. nscieccsn 94 
International .... 105 105 
Se 10 a 
re i cae eh bie 63 103 
I ee 10 
Ae ene 3 5 
ESA 84 168 
| 1 2 
Rr 1 5 
| Schacht 2 a 
[Selden ....ccccece 1 we 
| Sterling 4 5 
GO ae 36 44 
Studebaker ...... 13 24 
i. eee 6 19 
OS 22 27 
Ee 7 Me 


22.2 


150.0 

25.5 
*18.7 
150.0 
250.0 


28.3 
*50.0 
#333 
400.0 


33.8 


“o Gain 


* * + * 
wS- Oe e- 
Ccweor- 


> GRERENS2Ge Ges ON 
© poRmnw & OrSly 


eee 


*Om eho: 


or 


* 
~- 


Sm: 
won 


* 


— 
- ooo: 


» Gain 


240.0 
*10.3 
500.0 
*40.0 
*33.3 

10.6 
*57.1 
108.3 
100.0 
*25.0 

14.3 


28.6 


Car Sales in N. E. 13.1% Behind 1929 





B Us Field Activities 








Trenton, N. J., June 10.—Operation 
of twelve buses by the Coast Cities 
Railway Company on the belt line 
in Asbury Park in temporary sub- 
Stitution of street car service has 
been approved by the Public Utili- 
ties Commission. The board's offer 
also grants permission to change the 


rate of fare. 


Columbia, S. C., June 10.—To sup- 
plement its line between Augusta 
and Savannah, operating entirely 
in Georgia and over highways of 


| that state, the Garden-City Coach 


Lines will ask the South Carolina 


| Railroad Commission permission to 


Stages, Inc., announces the inaug- 
Willys-Knight .. 4 5 *20.0 
Miscellaneous 30 39 iy 
0 1969 2,301 ‘*144 
* Loss. 
RHODE ISLAND 
1930 1929 “. Gain 
RR ccc “Se 26 *46.1 
Brockway-Ind. .. 6 2 200.0 
| Chevrolet ........ 179 216 =*17.1 
| Diamond T....... 1 1 — 
IE oie ss ona. eid 45 104 *56.7 
| ree 2 8 *75.0 
a 15 14 7.1 
... RAS 301 267 12.7 
2. 32 45 *289 
International 26 30 *7.6 
Me io try haces 19 18 5.5 
OE AS 1 ‘ss 
ae oe l ee 
ES re 20 79 *74.7 
Sterling 2 : “7 
SUOWOEE oc ccccces 1 i3 °923 
Studebaker 5 1 400.0 
(i ee 2 5 *60.0 
. | eae 18 11 63.7 
| Ss eae 1 Re — 
Miscellaneous 4 13 
MES OS wae eka 697 851 *18.1 
*Loss. 


give first-class passenger service in 
South Carolina with the Georgia 
cities as terminals. The proposed 
line would follow the Savannah 
River as closely as possible, traveling 
through Ellenton, Allendale, Estill 
and Hardeeville, it was stated. 


Omaha, Neb., June 10.—Union Pa- 
cific Railroad has purchased six new 
fifteen-passenger Buick buses from 
the Nebraska Buick Auto Company, 
to be used by the Interstate Tran- 


’ 


sit Lines, subsidiary of the railroad. 


Danbury, Conn., June 10.—Silver 


Swan Bus Company, operator of aj} 
bus line between Torrington, Conn., | 
and New York city, is now making | 
regular stops at Danbury, using the | 


local station of the Danbury Inter- 
burban Company. 
Boston, Mass., June 


10.—Eastern 











For NATIONAL 
DISTRIBUTION 


Would make Equitable EX- 
CLUSIVE SALES CON- 
TRACT with reliable concern, 
must be well known in the auto 
field, and financially able to 
market aggressively the Most 
Needed Auto Accessory, which 
has remarkable appeal to all car 


owners. Have not had a single 
adverse criticism, and 
OF WHICH 


one of America’s greatest auto 
authorities says when writing 
to a friend, “Seems to solve 
one of our greatest difficulties 
in a most intelligent manner,” 
and “appears to be the most 
fool proof thing of its kind.” 


STRONG PATENTS 
JUST ISSUED 


Ready NOW to Produce IN 
QUANTITY, PROVEN, 
FINISHED PRODUCT 
Would furnish complete, or let 


it be manufactured on royalty 
basis. (Mostly steel stampings). 


Ample references given. All 
correspondence strictly confi- 
dential. Address, 
PITTSBURG, 
Care of 


AUTOMOTIVE DAILY NEWS, 
2716 Graybar Bldg., New York 











| 
j 
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uration of a de luxe bus service to 


Portland and Bangor, Me., the 
White Mountains, New York city 


and points south, leaving the Hotel 
Brunswick daily. Maine points 
reached will also include Lewiston, 
Augusta, Waterville and Bar Har- 
bor with a daily service. Connec- 
tions are made at Bangor with 
White Mountain Stages, Inc. 


Knoxville, Tenn., June 10—A 
union bus terminal will be erected 
on State Street with arcade en- 
trance from Gay Street through 
Briscoe building. It will cost about 
$200,000 and will be occupied by the 
following bus lines entering this 
city: Dominion Stages of Charles- 
ton, W. Va.; Consolidated Coach 
Company of Lexington, Ky.; White 
Star Line, Inc.; Tennessee Coach 
ey and Union Bus Station, 
ne. 


Evansville, Ind., June 10.—The 
Evansville Suburban & Newburg 
Railway Company will substitute 
motor buses for traction cars be- 
tween this city, Boonville and New- 


burg. Motor trucks will be used for 
transportation of small consign- 
ments of freight. Plans for remod- 
eling the traction station, 5th 
Street near Locust Street, to ac- 
commodate bus parking, are being 
formed. 


Hoboken, N. J., June 10.—Estab- 
lishment of the first direct bus con- 
nection between Cliffside and the 
Hudson Place terminal in Hoboken 
has been granted the Public Service 
Co-ordinated Transport. 


Batavia, N. Y., June 10.—Plans for 
the operation of a Blue Bus pass- 
enger route between Caledonia, 
Lima and Canandaigua, N. Y., are 
under consideration by the Western 
New York Motor Lines, Inc., oper- 


|ating interburban bus and express 


package service between Buffalo 


and Rochester. 


HENRY W. HUBBARD 
Middletown, Conn., June 10— 
Henry W. Hubbard, 63, secretary of 
the Russell Manufacturing Company 
of this city, makers of Rusco brake 
lining and other automotive prod- 
ucts, died suddenly in a Hartford 
physician's office, June 4, while on 
a business trip to the state capital. 

His wife and two sons survive. 








41% 


of the Studebaker dealers 
in the United States have 
been Studebaker dealers 
for five years... or more. 
Numbered among them 
are many who first dis- 
played the Studebaker 
emblem over 20 years ago. 


| 


Studebaker dealers “stick” to Stude- 


baker because the product is sound, 
salable and the treatment they receive 
from the factory is profitable and fair. 
The unique cooperation Studebaker 
extends to its dealers led one prom- 
inent trade paper editor to refer to 


Studebaker as --- 


AMERICA’S 
FRIENDLIEST 
FACTORY 


THE STUDEBAKER 


South Bend, Indiana 


CORPORATION 


OF AMERICA 


7) 
wl 
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Drama vs. . Analysis 


¥ was Richard H. Grant, vice-president of General Motors 
and formerly sales chief of Chevrolet, who recently re- 
marked that the automobile business had tended to attract 
the dramatic type of dealer rather than the man of analytical 
turn of business mind. 


two years, $20.00, 
two years, $26.00 Single copies, 


That is a fact all too true and we still have the dramatic 
type with us. He is a heritage from the days when selling 
motor transportation was “the automobile game.” This 


dramatic type of merchant is the one whose imagination runs 
He cannot resist the urge 


and another, to beat 


away with his judgment. to sell 
another car and another just his sales 


about his gross sales record. 
automotive 


quota and boast 
Fundamenta! conditions in the 


responsible for the outmoding of the dramatic type of 


business ar¢ 


{ dealer. 


Years ago certain cars had reputations that sold more than 
the factories could produce. The “gamester’’ dealer, if we 
may call him so, was in his element then. 

Times have changed. Excellent performance and re- 


a matter of 
America today. 


markable durability taken as course as 
regards practically every car built in The 


vreatest names in the manufacturing field are not sufficient 


are 


by themselves to sell cars now. 

More and more the esteem in which a car is held in any 
given community depends on the reputation and activities 
of the dealer handling it. And this does not mean that the 
dealer can get by simply by an aggressive sales policy. His 
service must be just as efficient as his sales department is 
active. 

In good truth the dealer who is going to be successful 
in the coming era of automotive development has got to 
learn to be a merchant selling motor transportation. He will 
find drama enough to do that job well, but he has got to 
analyze and plan his work, instead of conducting high-power 
sales campaigns and forgetting the rest of his function as 
# suppher of automotive transportation from the first sale 
to the last bit of service that will keep the vehicles he has 
sold running as long as his customers want to drive them. 


Four Months’ Sales 


F course, we hear a great deal of conversation regarding 

the lamentable condition of the automobile business 

this spring. Compared with last year, insofar as volume 

goes, automobile selling is harder this chilly spring. The 

individual salesman has to work harder to name on 
the contract blank. 


yet a 


But after all, is business so terrible? Registration 
aparece for the first four months of the vear do not show it 
be so. From January to April inclusive dealers disposed 

of 1,047,627 motor vehicle units. Last vear they sold nearly 
300,000 more during the same period, but in 1928, which 
wasn't a particularly bad year, the total was only 890,261 
and in 1927, which was distinctly a good year, the four 
months’ total was 942,126 units. As a matter of fact, the 


January to April total this year is only a couple of thousand 


units under the average for the past three years. 

With general conditions what they are just now, the 
automotive business has held together exceedingly well. 
Sales are not as well distributed as they might be. Some 
price classes are selling far better than others. But taking 
the business as a whole, we are not faring so badly in com- 
parison with other industries. 

The best advice that any one can offer is that we put 


our noses to the grindstone and work like blazes for the rest 
of the year, in the assurance that 1931 is going to bring the 
“full speed aliwad” signal. 


| two words are as far apart as the 


| very greatly afraid that dealers and 


Vane of N. A. D. A. Points to Difficulties 
Facing Car Dealers | in Service Field 


AUTOMOTIVE DAILY NEWS: 
My attention has been called to 
your double spread of May 15 with | 
the caption “Dealers and Distribu- 
ors Make an Extra Billion Dollars 
This Year.” 

1. Your title is very 
(This word is ingenuous and 
ingenious) (the meanings of 


ingenuous. 
not 
the 
but I am 


north and south poles) 


distributors will not make a billion | 
dollars extra this year, or any large 
part of the billion, although all you 
say about the market possibilities is 
unquestionably true. 

. The reasons why dealers won't 
make that billion are many. In the 
first place, the average dealer and | 
the majority of dealerships are not | 
set up to make money out of the 
service business. Despite the fact 
that the original car market runs 
some two or three billions of dollars 
a year and the ‘after market some 
six or eight, the majority of deal- | 
erships are organized to deliver new 
automobiles and to warehouse used 
ones. The after market is an after 
thought with most dealers because | 
they have been directed for years 
to concentrate on new car deliveries 
and not to let their shops and parts | 
and accessory departments take up 
too much of their time or energy 
or absorb too much of the money 
which might be used for_ buying 
more new cars. 

Most dealers suffer loss of service 
business because of locations. 

Locations that are suitable for 
salesrooms are usually totally un- 
suited for service stations 

An automobile dealership 
lels two operations in other 
tries: 

(a) Part of the 
shoe store, or 
a jewelry store 

(b) Part of the bus 
railroad roundhouse 

Railroads have their passenger 
tions in one part of the city 
their roundhouses and repair 
in another part. The passenge1 
tion is usually on ground that soon 
becomes the most valuable in the 
But they do not carry on their 
roundhouse and shop activities in 
the main waiting room of the pas- 
senger station 

About 80 per cent. of 
Space requirement is for 
activities. At present he 


paral- 
indus- | 
is like a 
store, or 


business 
hardware 


iness is like a 
Sta- 
and 
shops 


ete 
Sbta- 


city 


the dealer's 
roundhouse 
is carrying 


on in jewelry store locations. Some 
dealers are paving out as high as 
5 per cent. of their total sales vol- 


ume for rent and occupancy charges 
One per cent. is a reasonable figure, 
2 per cent. begins to be expensive 
When independent repair shops 
eliminate the rent charge that the 
dealer incurs for his new car sales 
location, but so profusely applies 
against his shop and adds into his 
repair prices, they obtain a serious 
initial advantage to begin with 
When gas stations add grease rack: 
on vacant ground surrounding the 


COMING EVENTS | 


JUNE 
Mich. AmefYican Society otf 
Engineers’ semi-annual 








9-12—Detroit, 
Mechanical 
meeting 
23-26—San Francisco, Cal. 
ican Electric Railway Association 
24-27—Atlantic City, N. J. American So- 
ciety for Testing Materials annual 
Chalfonte-Haddon Hall 
Springs, W. Va. 
Society summer 


Meeting Amer- 


meeting at 
26-28—White Sulphur 

Steel Founders 

convention 


29-July 13—Posen, Poland. Internationa!) 
Motor and Transport Show 
AUGUST 
26-28—Chicago, Hl. Society of Automo- 
tive Engineers aeronautic meeting 
in conjunction With National Air 
tact 
SEPTEMBER 
22.26—Chicago, Hl. American Society for 
Stee] Treating meeting Stevens 


ional Safety 


9-Oct. 4—Pittsburgh, Pa. Nat 
Cc Congress 


incil Annual Safetv 
OCTOBER 


Automobile 
Sixth 


Salon. 
Interna- 


2-12—Paris, France. 

6-t1—Washington, D. C. 
tional Road Congress 

6-11—Washington, DL. C. American Road- 
builders’ Association Convention 

R- 9 —Detroit, Mich. Society of Automo- 
tive Engineer production meeting 
at Book-Cadulac Hotel 

2-24—Pittsburgh, Pa. Society of Automo- 
tive Engineers’ transportation meet- 





ing 
16-25—Lendon, 
Show 


England. lympia Motor 


NOVEMBER 
6-16—Berlin, Germany. [nternational] Au- 
tomobile Show 
8-15—Chicago, Il, 
Drake Hotel 
10-14—Cleveland, O. Motor and Equipment 
Association Show 
17-21—Cleveland, O. Nationa! 
Parts Association Show 
80-Dec. 6—New York. Automobile Salon at 
Hote) Commodore 


DECEMBER 


Automobile Salon at 


Standard 


6-17—Brussels, Belgium. Automobile Ex- 
hibition. 
JANUARY 
3-10—New York. National Automobile | 
Show. 


24-41—Chicago, HL. 


National Automobile | 
Show. } 














C. A. VANE 


pump they not alone further reduce 


the overhead, but they are doing 
business in territory convenient to 
the motorist. One of the largest 


dealers in the business told me just 
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-anliness .. 
are afforded by Rubber Shock 
Insulator equipment. 
RUBBER SHOCK INSULATOR 
CORPORATION 


BRIDGEPORT, CONNECTICUT 


./a few days ago that it is more con- 


venient for him to have his car 
lubricated and washed in a super- 
service station near his home than 
in his own shop and that the super- 
service station does a better job of 
it than his own force does. This 
dealer has $450,000 invested in his 
plant and equipment and it it all 
his. 

In the next place car owners will 
continue to patronize independent 
service stations and buy indepen- 
dent repair parts until the car man- 
ufacturers either get into or out of 
the parts business. At present the 
car maker buys original equipment 
from a great many parts makers. 
Those parts are stamped with the 
name of the maker. In addition to 
buying for the cars he builds, the 
car maker buys or attempts to buy 
for his dealer body. In the mean- 


2}|time the parts maker is manufac- 


depots, 


for his own parts 
retail 


turn supply the 


turing 
| which in 
trade. 
The car maker buys the outside 
part. Then he takes a mark-up on 
it and ships it to his distributor or 
branch or zone. The distributor in 
turn ships it to the dealer. The 
factory, distributor ‘or branch or 
zone organization) and dealer all 
attempt to take a mark-up on it. 
But in the meantime the same 
part is available through the parts 


(Continued on Page 7) 

















spring shackle 
wear 


Rubber Shock Insulators elim- 


_ inate metal contact between 
i | frame and undergear. Spring 
| movement torque and road 


shock are absorbed by the resil- 
of rubber 
Ml | tion or wear. 


-without fric 


Absolute elimination of mechan- 
ical and greasing service, 
riding, smoother operation, and 


better 


these sales points 






Rubber 


Shock Insulat 
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Chevrolet Sales" 


RURAL SECTIONS 
SHOW STRENGTH 


Used Car Stocks Low 
Despite Greater 
Trade-In Market 


PHILADELPHIA, June 10. — 

Business in new Chevrolet 
cars just at this time is decidedly 
spotty, showing, however, especial 
strength in the rural sections and 
in some upstate industrial cities 
and towns, where sales are forg- 
ing ahead rapidly. The warm 
weather appears to be helping. In 
Bethlehem, Pa., for example, busi- 
ness is notably good and various 
other industrial centers are show- 
ing up particularly well. 

In the city of Philadelphia, Chev- 
rolet is holding its own on a per- 
centage basis, as compared with a 
year ago, although the volume of 
Sales for May decreased as com- 
pared with the same month in 1929. 
In metropolitan sections in other 
large cities and towns in the dis- 


— 





Personal Briefs 





San Francisco, Cal., June 10.— 
(UTPS).—Vance Day, president of 
the Day-Morrill Company, Oldsmo- 
bile-Viking distributor, has been 
elected to the executive committee 
of the San Francisco Motor Car 
Dealers’ Association, taking the 
place of Harry Morrill, resigned. 


Minneapolis, Minn., June 10. 
(UTPS).—O. L. Waller of Chicago, 
formerly regional service manager, 
is to be manger of the Buick Motor 
Company branch being established 
here. H.R. Curliss also comes from 
Chicago to be dealer service mana- 
ger, and E. H. Merlin of Milwaukee 
will have charge of used car mer- 
chandising. Harry G. Krell, general 
sales manager for the Pence Auto- 
mobile Company, which is succeeded 
by the branch, remains in that posi- 
tion and will be assistant branch 
manager also. J. S. Evenson re- 
mains as sales promotion manager. 
The Buick Company leases. the 
Pence headquarters at 801 Washing- 
ton Ave. S, and takes over the parts 
department in Butte, Mont. The 
territory, Minnesota, North and 
South Dakota, Montana, northern 
Wyoming and northern Wisconsin, 
has 310 retail dealers. 


Stockton, Cal., June 10 (UTPS).— 
Hart L. Weaver, Studebaker and 
Pierce-Arrow distributor for this 
vicinity, has been appointed a di- 


rector of the Chamber of Com- 
merce here. 
Hollywood, Cal., June 10.—Homer 


Thompson, son of C. W. Thompson 
of the Thompson-De Jarnette Com- 
pany, Dodge distributor, is the new 
manager of the Dodge branch here, 
succeeding J. S. Elliott. 


Cincinnati, June 10. Harry SG. 
Leyman, one of the pioneer motor 
car dealers in this city and since 
the early days distributor in this 
territory for Buick cars, the fran- 
chise including Dayton, Ohio and 
Louisville, Ky., sold his automobile 
interests to the Buick Motor Com- 
pany and has retired from the 
motor car field to devote his time 
to the management of varied busi- 
ness interests here. He is president 
of the Hotel Gibson Company; the 
H. S. Leyman Company; Midland 
Acceptance Corporation; the H. L. 
Braham Company, and is a director 
of the First National Bank. 


Los Angeles, June 10.—T. A. 
O’Connor has been appointed retail 
sales manager for the Nash-Breyer 
Motor Company, Nash distributor, 


succeeding A. G. Pellow, who re- 
signed 
San Francisco, Cal., June 10 


(UTPS).—Andrew J. Eldred, adver- 
tising manager of the Hudson Motor 
Car Company of Detroit, has been 
enjoying his vacation in the Pacific 
Northwest and is now visiting the 
scenic beauties of California, ac- 
companied by Mrs. Eldred. 


DETROIT BUILDING BELOW 
YEAR AGO, PERMITS SHOW 
Detroit, June 10.—Permits for new 
buildings, additions and alterations 
issued in Detroit during May totaled 
1,973, with cost estimates of $5,024,- 
392, compared with 3,255 f 
and cost estimates of $11,209,318 in 
May, 1929. 


tt 
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of Auburn, N. Y., frequently 
publicity. 


could easily do so in a short time. 


and out 


percentage made an impression. 


almost at a glance. 





Ford Dealer Gives ’Em Facts 


THE Henderson & Lathrop Company, Inc., authorized Ford dealer 


No one else would be likely to say just what they say, and 
any one who wants to check up on the accuracy of such statements 


A recent advertisement possessed the advantage of being of the 
display type and proving the popularity in that territory of Ford cars. 
A definite period of time is taken for comparison—the month of April 
of the 334 cars of all makes licensed, 138 were Fords, or 
41 3-10 per cent. of the total. The very exactness of the figuring of the 


This particular advertisement was not crowded. There was plenty 
of white space, and the whole message of it may be comprehended 


uses an interesting fact style of 





trict, May sales dropped off, com- 
pared with May of last year, in the 
same proportion as did sales of other 
automobiles, but ‘from prices and 
percentage viewpoints there is no 
cause of complaint. There are, it is 
announced, more dealer prospects 
than ever attracted by the Chev- 
role, outlook and models. 

The same percentages as in 1929 
are now being obtained in this dis- 
trict in truck sales in the city of 
Philadelphia; but, as in the case of 
Chevrolet automobiles, the rural 
sections are ahead for the peried 
and still going strong. In the 
weight class, Chevrolet trucks gen- 
erally are selling well, although 
business, regarded as a whole, also 
is characterized as spotty 

Chevrolet dealers in the Phila- 
delphia district sold about 30 per 
cent. more used cars in May, iust 
ended, than in the corresponding 
month of 1929. Stocks of used cars 
are now generally low. While more 
cars were taken in exchange than 
a year ago, they have been turned | 
over more rapidly than at that time 

Inquiry among Chevrolet dealers} 
in outlying territory indicates | 
strongly that at this time the 
“crossroads” dealer is coming into} 
the picture in considerable num- | 
bers. Some of them have restricted | 
facilities at the start, but develop) 
rapidly under favorable circum- 
stances; others start out with a very | 
creditable garage and possibly a} 
well-equipped repair shop. 

Dealers of this classification, in 


W. FERRELL APPOINTED BY} 
THREE IOWA ASSOCIATIONS| 


Des Moines, Ia., June 10.—Walter | 
Ferrell, secretary-manager of the | 
Iowa Automotive Merchants’ Asso- | 
ciation since 1927, has been made)! 
secretary-manager of the Des 
Moines Automobile Club, and the} 
Iowa Automobile Association also. 
He will maintain offices for the | 
three groups in the Hotel Fort Des | 
Moines. } 

The Automotive Merchants’ Asso- | 
ciation is a non-profit service body | 
of dealers in cars and accessories 
throughout the state and has been | 
active in securing more favorable 
legislative enactments, representing | 
4,355 members, while the Des 
Moines Automobile Club and the 
Iowa Automobile Association are, 
branches of the A. A. A., represent- 
ative of 690,000 car owners. The 
union of interests under one execu- 
tive, it is potnted out, will make, 
operations of both groups more ef-| 
fective. } 


CONNECTICUT TO SPEND 
$84,000 ON TRUNK ROADS 


Hartford, Conn., June 10.—Al- 
though the past winter was a com- 


paratively mild season, it cost the 
state of Connecticut $216,770 to 
keep its trunk line roads free of 


snow and ice, according to the re- 
port of State Highway Commis- 
sioner John A. Macdonald. The ex- 
penditure includes the cost of sand- 
ing the roads and the maintenance 
of snow fences. 

The highway commissioner is now 
replacing wood rail fences with 
| steel cable fences, and the expense 
for the 400,000 feet of the new type 
| fence will amount to $84,000. 


CO-OPERATIVE ASS’N OPENS 
BRANCH IN FT. SMITH, ARK. 
Fort Smith, Ark., June 10 (UTPS). 
—C. H. Wrightman, vice-president 
and general manager of the Co-op- 
operative Automobile Men's Associ- 
ation, with headquarters in Dallas, 
Tex., announced the ening of a 
branch office of the sociation in | 
this city at the Goldman Hotel. W.| 
T. Flaniken, formerly of Corsicana, | 
Tex., is in charge of the office. The! 
tassociation was first established in | 
Dallas in 1916, and is an assocla- 
|tion which offers its service with- 
out charge to tourists, maintaining | 


permits | standard systems of routing, and is' 


| prepared to route tourists to any 
part of the coumtry.;, 1): 4) / 4) 


i 4 $a2e383 





{rural territory, hold off from order- 
ing cars in January, are somewhat 


hesitant in February, in March they 
are only half persuaded, but in 
April they are ready to enter the 
market for small orders. There- 
after, till the close of July, they are 
apt to be good customers, some of 


; them even ordering by the carload. 


From August 1 until the following 
April they are order-shy. However, 
the present is the time when their 
orders in the aggregate amount to 
worthwhile figures. 


DOUGLAS VISITS PORTLAND 

Portland, Ore., June 10—M. D. 
Douglas, general parts and service 
manager of Chevrolet Motor Com- 
pany, Detroit, was a recent visitor 
in Portland. It was said that he is 
making a survey of the West with 
respect to dealer service facilities 


IN SPRI 


Hold Up Well in Philadelphia 


| MEMPHIS FORD DEALER 


GIVES BANQUET TO HIS 
SALES, SERVICE STAFFS 


Memphis, Tenn., June 10.— Ar- 
thur Doyle Company, Ford dealer, 
entertained forty employees of the 


| sales and service departments at the 


| the 


Elks Hotel in celebration of the 


largest month’s business in the his- 
tory of the company. The company 
sold 182 new Fords and 250 used 
cars during May. 
The banquet was 
“turkey and bean feed,’’ the 
salesmen divided into two groups. 
In April they tied in their efforts, 
but in May the team led by Floyd 
Murray won over the Duncan Wil- 
liams team. The company has shown 
an increase in volume every month 
of 1930, according to Mr. Doyle, who 
presided at the banquet. Joe Fol- 
landori, general manager of the 
company, acted as toastmaster. 


JANESVILLE CHEVROLET 
PLANT OUTPUT 550 


A daily 


characterized 


Janesville, Wis., June 10. 


| production of 550 cars is the pres- 


ent schedule of the plant of the 


Chevrolet Motor Company here, 
though the production total for the 
month has not been announced. 
The present production repre- 
sents a decrease of 130 cars per day 
from the peak month of May, when 





“DRESS UP CAMPAIGN” 
BOOSTS CHEVROLET SALES 
FOR NEW HAVEN DEALER 


“DRESS UP CAMPAIGN,” in 
which salesmen reaching a cer- 
tain quota were given a complete 
outfit of clothes, from hat to shees, 
proved a strong sales stimulus for 
the Cooley Chevrolet Company, 
New Haven, Conn., a total of 187 
new cars being disposed of during 
the month of May, according to 
J. J. Cooley, president. This figure 
was declared by Mr. Cooley to equal 
the total for the same period in 1929, 
Following out the ‘dress up” idea 
for the summer months, a new sales 
contest has been started, with a 
summer clothing outfit being sub- 
stituted for the heavier material 
of the first awards. This outfit 
consists of tropical suit, shirt, neck- 
tie and socks. Mr. Cooley declares 
that the salesmen apparently work 
harder to secure the clothes than 
they would for an equivalent cash 
bonus. He does not attempt to ex- 
plain this. 


OPENS USED CAR DEPT. 
Danbury, Conn., June 10.—George 
A. Lewis Company, Chevrolet deal- 
ership, has established a used car 
department at 58 Main St. 





680 per day were turned out. The 
plant opened in January, buildin 
the new model at the rate of 4 

per day, and this was increased to 
625 in April and 680 in May. ‘ 





MGS... 


ITS RESILIENCY 


Resiliency is a matter of correct lu- 
. . With springs exposed 
to the weather as they always have 
been, correct lubrication is practi- 


brication . 


cally impossible. 


Anderson-Ajax Steel Spring-Covers 
seal lubrication in the springs 

They keep out the rain, the mud, 
and the dirt that cut the grease 
between the leaves of unprotected 
. They control spring ac- 
because constant lubrica- 
tion is the key to spring control. 
This new spring armor is helping to 
sell the 1930 cars equipped with it. 


springs .. 
tion 


Engineers and 


alike are talking of 
the 


as greatest 


owners 


aid 


absorber. 


Anderson-Ajax Steel 
have already been adopted as stand- 


to riding comfort since the shock 


Spring-Covers 


ard equipment by ten manufacturers 


less, 


on twenty-four models. These include 
Cadillac V-16, Studebaker President 
Eight, Nash Twin Ignition 8, Nash 
Twin Ignition 6, all models of Peer- 
the Studebaker 
Funeral car, the Studebaker Provi- 
dence Ambulance and others. 


Buckingham 


|] Anderson Manufacturing Company, 
155 Sidney Street, Cambridge, Mass. 


Distributed to automobile manufacturers from 


the factory, Cambridge, Massa- 






it 


chusetts. 


Detroit office, Mr. 


George H. Hunt, 2-244 General 


Motors Building. 


ANDERSON - Ajax 
Steel SPRING COVERS — 
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WHOLESALE 


Complete Firestone Station Opens 
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‘DISTRIBUTION — 
SHOP EQUIPMENT 
REPLACEMENTS 


‘PORTLAND FIRMS 
_ REPORT GOOD MAY 


Parts Jobbers Report 


Sales Equal to 
1929 Record 


RERCHANDISING 
ACCESSORIES 
! EQUIPMENT 


DEFINITE POLICY 
AIDS WHOLESALER 


Seattle Man Picks His 
Accounts and Does 
Missionary Work 
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By D. M. TREPDO OEE SC Eee ee ee On ed oe PORTLAND, Ore., June i10.— 
DURING de firet few years in Some Portland automotive 
. : , parts jobbers report sales for May 

the automotive wholesale field, running just about equal with 
John S. Baisden, head of Burd those of May, 1929, while others 
Ring Sales Company, Seattle, : find them a little under last 
made some mistakes. He admits aude = — ae ey. = “a year’s figures. In most instances 
it. Chief of them was lack of a THE new Firestone Station in Springfield, Mass., has been opened. Firestone products are sold both May business compared favorably 


wholesale and retail and the place maintains a service department for repair and replacement needs. The 

main service department has a drive-in layout with seven large entrances, doors raising overhead. At the 

right is Firestone-Cowdrey brake testing machine with 24-inch rollers. Miller gauges are on the machines 

for truing drums. There are machines for relining brakes both of the woven and molded types. All man- 
ner of equipment for servicing a car is found here 


with April of this year. 

C. F. Wright of Ballou & Wright 
stated that its volume of business 
for the first five months of 1930 is 
a little ahead of last year and that 


definite policy. 

Finding the error of his ways, 
adopted a strict policy, and 
some twelve years has adhered to it. 


ne 
for 











The two biggest mistakes were rien keane : a 7 
(1), too much merchandise sold oir e Rp aoe ery erates pete ee Meet a teee ee ~~~ ~~“ | Nashville, Atlanta, Miami and Ha- agave Bas ~~ po agg 
one account, overloading the cus- $ vana, to determine sales trends iN taxen on by Ballou o Wricht is 
tomer; (2), selling any class of ac- } e 9 ; those wholesale points. Aufiero de- ty . Bo at aoe lly stint if 
counts, many not being merchants. } ? Pclares that the company’s horns are , “Dé * oy i ay ee ap i. 2 A 

Today he picks his accounts. So, } l Or S O umn being placed as original equipment ,T@POTted to be going over nicely. 
the first question he answers 1S ) on an increasing number of cars. Although the unusually dark and 
“who?” The next is to establish a } : $/and finds the public demand for rainy weather which prevailed in 
definite price policy and a return “~~~—~~~~~~™~- : gis ig hale asi sida Ai LY AALAAAAS AAA | NOVElty horns greater than ever be- gg | eg ee go 
plan. “If you are a factory repre- NHE Department of Commerce, wants, above all else, performance. | fore. i. R. Wiggins 0 iggins Company, 
sentative, do not sell a jobber any analyzing the results of a The owner of a car whe leave: only | » 2 Inc., oe pally - be ba pond a 
merchandise you cannot aig ge check on sales in a large depart- $5 or $10 in a repair shop, will be | > 2 commperes very gist BS . 9 - 
self, or take off his hands if oe ment store, discovered that out of | dissatisfied and disgruntled if it is ' | s020' He ‘believ - tht collection 
cannot show him how b- 's : ; 200 sales failures 177 were lost | not right when he takes it out. The . | a varrdng b t finds that it 
if you are selling the ee ve the through bad salesmanship and | nature of the car owner is such that LOLCSQALE \takes work to get them. While he 
attitude as a jobber shou 1€ twenty-three were lost by bad he would rather spend $40 or $50 dc ~y a | k f y phenomenal 
same,” said Baisden. ated has a Storekeeping. and have his car right than to spend a. Z fe Fars i doen tales’ tha hunea 

Ry gg in’ fiftee years While the automotive service shop CMY @ few dollars and have it un- revities ' Sak ieee gee fae te Gemmanes Ge 
= tas died Burd. cas as factory differs considerably from the de- satisfactory. Realizing this, why | f | that the last half of the vear will 
Soovenentative, without loss to partment store, yet if one were to SS gp Bed & | show an improvement. — 
either the factory or any jobber. | analyze the “sales” lost by the re-| Geciged to do so. learn how to a Bayonne, N. Jy June 10—The! A. M. Cronin of the P. J. Cronin 
For ten years he has represented pair shop it would be found that the it effectively? Tide Water Oil Company, a sub-|COmpany reported that it found 
Red Line reamers, with a like | results would not be far different. yee ti a Pome Viney :  Aceani.|May lighter than both May. 1929 

d r ‘s vues ar ™ Every one has predicted, and it is sidiary of the Tide Water Associ- d Avril 1930, with the first five 
record. ea : i The “bad storekeeping,” in this proving true, that 1930 will be a ‘ rth an pril, 1930, with the first fiv 

When he decides upon a good case, might come about through maintenance year. The height of ated Oil Company, has purchased | months of this year lining up a lit- 
line, made by a good factory, he qirtiness and untidiness in the shop, the repair business is at hand. Va- the business of the Eckel Oil Com- | tle below last year. 


sticks to it. This, he maintains, is unsatisfactory workmanship or tail- cation time. with tens of thousands Pany, its distributor in the central! By making a special effort to col- 


ure to deliver the job when prom- 
ised. 
stances is apt to drive the customer 
into some other shop. 

In the department store analysis 


one secret of success. 

An average turnover of jobber 
stock of four times a year is neces- 
sary to show a profit, he maintains. 
“This varies, of course, on the 


margin provided,” he said, “but is 


The continuance of such in-| 


of cars making long trips through 
the country, demands that cars be 
in tip-top shape. 

This is the reconditioning season. 
When a customer drives in to have 


western part of New Jersey, it was 
announced today. 
Tide Water acquired 
plants in this district. 


three bulk 


By this purchase | 


'lect and keeping at it all the time, 
V. J. Rasmussen of Colyear Motor 
Sales Company stated that it had 
no complaint as to collections. How- 
ever, it did experience a dropping 
|off in May, which he attributes 


eae " it was found that thirty sales were yalves ground or rings installed, Utica, N. Y., June 10.—The Traffic | : ibut 

ood average. une | ites 

‘ Baisden insists that the accounts !0Sst because of indifference toward don’t just take his order; sell him Oi Company, distributor of Texaco wind es ‘~y said that be beliewad 

(jobber), to whom he sells, carry ‘he customer, twelve because of the a complete motor rebuild. Make @Soline, has awarded a contract | ine next two weeks would begin to 

complete lines, not necessarily ali| Sales person's insolence, and in sure that when the car leaves your for the construction of what is said! ‘16 an increase. as fruit canneries 
eleven cases failure resulted because from to be Utica’s largest serviee station | ° , mires 


his own, but to put them in position 


shop it is in good condition 


to Metzger & Son, loca] contractors. 


and allied industries would be open~ 


the customer was kept unduly wait- front to rear. ing up and giving work to a great 









































to sell the complete motor parts AS 1 
job. For instance, he will not sell oe 2 his vag might or might not i sation, —" at pres and | manv. The Graco lubrication 
er et annenin . at hoid true in the automotive service first streets, Wi De Of masonry . ‘ Teaver e > 
pistons to an account unless tha é - - ~ MY equipment and Weaver equipment 
account also handles some make Shop By did, there would still re- MORRIS METCALF HEADS construction 50 me square, a are two lines recently added by the 
< ; : “Otherwis : ain 124, - 62 r ce “los orovision for inside car washing | @ojlvear ec anv : : 
of rings and pins Otherwise the Main or 62 per cent., “lost i st Colyear company. 
concern will not be successful and it Sales” yet to be analyzed. RADIO MAKERS GROUP and erenere. Tire — mesaeey 
does not pay to sell to a failure In the repair field this 62 per service wi pe features. onstruc- 
. ‘ - z ill be ‘ e and : PxX- 
he declares. : cent. is probably lost, because of the Atlantic City, N. J., June 10 sehen ke eae ce he h.. NEW HAVEN JOBBER TO 
“Doing missionary work, helping fact that the manager, owner or Morris Metcalf of Springfield, Mass., | PECcte¢ 4 a & a De COoMm- 
the dealer having a detinite and foreman mechanic neglects the op- Vice-president of the American pleted within three weeks. CELEBRATE ANNIVERSARY 
unswerving polcy ana not over- portunity to make sales. There are Bosch Magneto Corporation, has 
aonine. ~¢ re grag and A bs instances on record in the industry been elected president of the Radio Seattle, Wash., June 10.—The New Haven, Conn., June 10— 
tne good willl that 1S so essential Mm y 'e car ors ave cal] the M; ifac ‘ey “is c. | As 5) e aij nance < ~— * . " 
ih ‘ oy ome Raw See meee onal vhere car owners have called on the Manufac turers Association to su Automotive Maintenance Associa- yy o;ton-Gallo-Creamer Company, 96 
© parts Dusiness, umms ame service station for repairs on ceed H. B. Richmond. Mr. Metcalf, tion has decided to hold its annual State st pet bl will 
In his opinion, the jobber who IS a unit that is always giving trouble, @ graduate of Massachusetts In- picnic and outing on July 9, when | P'ate Ht automotive jobver, wh 
a true friend to the trade, and Who and the service station keeps mak- Stitute of Technology, has been with members, their friends and ladies celebrate its twenty-seventh annis 
eves ee Soe See ing repairs mene of selling the car the o> re rg omen for seven will make = Bar ps ae Skagit | yersary June 27. J. F. Creamer. sece 
and sound adavice, Is tain ‘O owner a replacement part that! years. following a long career in the power project of Seattle. ie et Perea a ae a “he 
) ; sniov good busines + é Si 7 : : ‘ retary and treasurer, says he “has 
continue to enjoy good busines: would eliminate the trouble industrial field wonderful scenic trip. bre iat ahowt | ‘ 
Shop men, almost without excep- no complaint to make anpout Dusie 
GRINGLD AUTO PARTS tion, through a mistaken idea or AUFIERO VISITING JOBBERS Nashville, Tenn., June 10—The ness at present. The concern, which 
Of fear of appearing to be a selling Brooklyn, N. ¥., June 10.—John United States Rukber Company has} handles a full line of accessories, 
HAS 22 € GAIN IN MAY nuisance to their customers, have Aufiero, president of E. A. Labora- | just announced the appointment of | parts and equipment, has seven 
be ome order takers They do ex- tories, Inc.. manufacturer of auto- | Robertson-Parker Tire Company,! salesmen on the road in its terri- 
iat «0 j = actly What the car Owners ask them | mobile horns and windshield wipers, West End and 17th Avenues, as’ tory, which includes all of Cones 
Martfore ‘es onn., June 1 Mee = y to do. and no more. They do not} is on a business trip, attending sales direct factory dealer for United | necticut A branch is maintained 
apetees ot Re at a ne oaks realize that the driver of the car’ conventions in Chicago, Dallas. States tires in this territory at Stamford. 
anc., Sno ha an icrease OI abo 
22 per cent. was registered by the 
company According to Ray W 
Grinold, head of the concern, the : 
business has been gaining steadily 9 9 
from month to month, and May has 
shown up best of all. . - 
Grinold reports a better demand re | 2 
for heavy garage hardware and } @ te | = 7 ' po as 
: : © _ i °e a 2 = 
equipment, such as hydraulic jack States 5 = i as CS © on 2 2 P= 2 E s C x = |s 
et ial : e 4 rs “ae ps = om af ie - 4 = Load w” 2S Cc = - v) at 3} =) = } 4 | S 
heavy arbor presses, benches and ~ >= rs} = > > = w bh = ¥ _ = = rr a wn | 8 
— il Thea . . A Er meee = v a & al =| e _ & cs = oS D } od a ~ a sc = | = 
the lke The firm is now teaturin: | Ss = = = = = a = a | e =} — eo } He = Ps cost = | =] ne & 
the Manley line of garage equip- “ ei a) O Oo O oO ce |} 8 = wi! be be re) c =| =| = pe =) 
nt and has added the K. G. whee! : my ~ 7A : - - eon : - — ~ : 
lly has added the K.G. wheel jilinois | 124 5 86 111 4749] 655, 43) 354,582) 82] 58 94) 87 41) 324] 253, 319 8 191| 62 
In order to speed up delivery sery- 
ice the firm has installed motor- s © | | ~ 
cycles which deliver the lighte) = = = } << a r 
equipment ae = é = ¥ ' | = © S } ~@ 2 = & ag 
The call for cylinder honing on “ts co 4 a SS 2 § & e © Ss © a be = m v ry) a = 3 | rotals 
: s = : 7 : = , » ea 
the service man’s premises is gain- = -" “| a ae o © - © = r= ° 5 s 7 = = =s & ao 
ing steadily Grinold reports tha Lo) = wy | 5 m SS 2 = = — | © 4 ~ bed ~ = - > 1G i a SS 
practically all stations on the book SB. a8... = S = _ > 3S = iS = = ae a = = =! ah as — 
are doing more repair work this sea- Hlineis | #2' 174 13 193 565 284 | 26 46 532 692 67 | 472 i 31 126 | 320 131 22 23 23,046 
son than a year ago the same tim mat 
C lative New C ial C isti y 
; s é ~ ‘6 , < ¢é 
zumuiative New Commercial Car Registration: Statistics, May, 1930 
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na “2 | | } | | ce | | | | 
las | | , | | } } 
States 5 | : £ = } a Oo | a | = be | z | s 2 | ' = ‘ 4 | States 
g | #5 5 = oe oo a + ES “ | © b | | & > = a | © | & |e] g 2 Is 8 | 4 | 
Sites & 1s © th S so - | & S : a ae | B e) = z | o & | = | Bi beige | 
f eicée fies z - be so & a) a ® sia | = ° = bo i » isi Zs «| s/B8i2s 2 
ia" sia = = ” 4 b, 5 esiagis | gig 5 4 = >= | 2 | & > | & | ee les o | 
4/47) OO] R | & ~ be | he Oo |= = | be 4 me | w io n\n | w = - | = | = tal aS | 
Blinois | 4 11, 661 71 51 12] 4 911 36) 135 18 3 2) 19 1| 2 5| | 13] 12| 15| | 78) 2074\Illineis 











EO Sa 


; AUTOMOTIVE DAILY NEWS, WEDNESDAY, sUNE 11, 1930 





Truck Salesmen Guided but Not 


Williams Motors, Inc., 
Merchandisers of 
The Diamond-T in 
Philadelphia, Has 
Solicitors Handle 
Its Prospects In- 
telligently to Sus- 
tain Interest With- 
out Ennui. 


By H. K. LANSING 
N outstanding truck merchan- 
dising concern in Philadelphia 

is Williams Motors, Inc., of which 
F. H. Williams is the head dis- 
tributor in this territory of the 
Diamond-T, and in co-operation 
with which the Diamond-T Com- 
pany maintains district branch 
offices at 3lst and Master Streets. 
All sales and service on Dia- 
mond-T trucks, which are manu- 
factured in models of one to twelve 
tons, are handled in the territory 
by Williams Motors. 
_ The corporation, since its estab- 
lishment in the Quaker City. has 
opened a great number of large ac- 
counts in industrial and business 
lines, such, for example, as John 
Wanamaker, the Atlagtic Refining 
Company, John J. Felin & Co., pork 
packers; Scott Brothers, Inc., among 
the foremost hauling contractors; 
the Miller North Broad Storage 
Company and others. 

Aside from the particularly ca- 
_— methods employed by Wil- 

iams Motors, this concern is of far 
more than local interest because of 
the unusual experience and qualifi- 
cations of its principal, Mr. Wil- 
liams, who for about twenty years 
has been engaged in the purchas- 
ing and selling divisions of the truck 
business. He is generally credited 
with having the reputation of sell- 
ing more trucks to national ac- 
counts, single-handed, than any 
man in the country, and he has 
visited time and again practically 
every state in the Union in these 
selling campaigns, in which he holds 
an unequaled record. 

For many years Mr. Williams was 
associated with the White Com- 
pany as vice-president in charge of 
the general sales department and 
national accounts. Later he became 
Philadelphia manager of the G. M. 
C. Truck Company. 


It was in the fall of 1928 that 
Mr. Williams left the G. M. C. The 
chief incident which led to his en- 
gaging in the distribution of Dia- 


mond-T trucks is somewhat re- 


markable. He was considering en- 
tering the truck manufacturing in- 
dustry on his own account. and. 
having in mind the production of 
an ideal general purpose truck, 
gathered about him some of the 
ablest engineers in their line to 
design it. When the work of these 
engineers had been accomplished 
Mr. Williams found, by compari- 
sons, that, in their recommenda- 
tions, they had indorsed what vir- 
tually was a duplicate of the Dia- 
mond-T. In view of this, he aban- 


doned the plan of building his own 


trucks 

On June 15, 1929, Williams Mo- 
tors, Inc., moved into the present 
plant at 3ist and Master streets, 
which had been built for it. This 
is essentially a “daylight” struc- 
ture of two stories and basement. 
being 100 feet wide by 200 feet long. 
containing 24,000 square feet of us- 
able floor space, without a _ pillar 
and having unusually high doors, 
so that any vehicle that can pass 
under the beams may enter the 
building. One large door gives on 
a railroad siding. Fifty large trucks 
may be accommodated at one time 
in the main portion of the build- 
ing. 


in certain of the sales methods 
ased, Mr. Williams and his or- 
ganization by no means follow the 
beaten path. The wide experience 
of the head of Williams Motors 
evidently has proved to his sat- 
faction that so doing does not 
always lead to* desirable results. 
For example, in connection with 
training salesmen, Mr. Williams, 
who has hired hundreds of them 
in his leng engagement in the 
business, lays down no hard-and- 
fast rules with regard to how 
many prospects and customers 
they must call on within a day, a 
week, a month, or any other 
period, nor does he call sales 
meetings on a uniform schedule. 
“We appeal to our salesmen,” he 
says, “rather from the viewpoint of 
their own welfare in © connection 
with making their calls. We tell 
them that they are, to a great ex- 
tent, their own ‘boss,’ and that they 


will profit; or earn in propertion to 


7 
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MANY DESIRABLE FEATURES are included in the sales and service building of Williams Motors, Inc., 


Diamond T truck distributor, 


the way in which they spend their 
time on sales effort. As for sales 
meetings, while we hold them from 
time to time, we have found that 
the greatest value comes from in- 
dividual discussion with the sales- 
men on matters of policy.” 

The salesmen are so trained that 
they make a point of furnishing the 
prospective buyer with a truthful 
exposition of the facts in conneéc- 
tion with the application of the 
proper truck unit to his particular 
haulage or transportation problem. 
They are instructed to refrain from 
using so-called “sales strategy’ in 
making boastful claims and prom- 
ises that could not be met after the 
sale had been made. The corpora- 
tion tries to be careful as to what 
promises it makes, and it takes care 
to live up to its promises It is 
especially careful to select for the 
customer or to aid him in the selec- 
tion of the right truck for the work 
he wishes it to do and not to have 
the job either underpowered or 
overpowered 

In this connection, Mr, Williams 

says: “Traffic conditions in 1950 
demand particular flexibility in 
the handling of trucks, out of all 
proportion to what has been the 
case in the past. Trucks now have 
to start and stop with passenger 
car traffic, and this demands a 
six-cylinder motor and four-wheel 
brakes. A modern truck now can 
run, in many cases, 28 many miies 
in twelve months as a truck used 
to be able to run in two years or 
more.” 

Williams Motors’ 


salesmen, then, 


are carefully guided along to dis- 
cover and recommend to the pros- 
pect the most serviceable unit for 
his problem and to advise him how 
best to meet the requirements of a 
profitable purchase. The Diamond- 
T Company iiself co-operates very 
closely with Williams Motors in 
problems of this kind, supplying, il 
necessary, its own engineers Ol 


technical transportation men 

“The outstanding point in solicit- 
ing truck business.’ avers Mr. Wil- 
liams, “as we see it. is to keep faith 
during the pe riod of s@licitation and 
to save the prospective purchase 
from a great mass of useless me- 
chanical or technical details, con- 


having to do 

the purpose 
essential in- 
the prospect 
To present a 


centrating upon tacts 
with the equipment for 
and furnishing the 
formation in which 
should be interested. 
great volume of data and a lot of 
statistics irrelevant to his particular 
problem is to bore him and make 
him lose interest in the salesman’s 
talk. The business man of today 
has no time for sales representatives 
who wander from the direct path 
of his especial] interest.” 

Mr. Williams calls upon many of 
his larger accounts and is out of 


3ilst and Master Streets, Philadelphia. 


a daylight plant 


his private office for 
thirds of each day. He is early at 
his desk and signs his mai] between 
5 and 6 o'clock in the afternoon. He 
makes it his business not to permit 
any question or complaint to go un- 
answered. He obtains periodical re- 
ports from the various departments, 


so that he may follow closely just 
what is being done. 

The corporation makes the ser- 
vice department support itself. This 


is accomplished largely by employ- 
ing the most expert maintenance 
men obtainable and providing them 


with adequate modern facilities to 
do their work under the supervision 
of a high-grade service manager. 
The shop is equipped with a con- 
tinuous’ seventy - five-foot work- 
bench, with individual gooseneck 
electric lights for the workmen. Un- 


. roomy and neatly kept 
inspection pits for effecting quick 
mechanical repairs are provided, 
and a novel feature is a special ven- 


usually light 


tilating system for each. The pits 
are SO alranged that trucks may not 
only be parked directly over them, 
economizing space but may be 
driven over them in entering and 
leaving the department, or in shift- 
ing about 


There is a large and orderly parts 


stockroom especially for Diamond- 
T parts and another stockroom 
wherein are stored parts for trucks 


of other makes. 

Mr. Williams is a firm beiiever 
in the efficacy of advertising, the 
high light of which, in Williams 
Motors, is direct mail, especially 
taking the form of personal let- 
ters following up salesmen’s calls 
of solicitation. These letters are 
carefully drawn up, usually by Mr. 
Williams himself, and are always 
concise and to the point, prefer- 
ably on a single sheet of station- 
ery, for the perusal of the busy 
man. Again, the corporation de- 
parts from the trodden path in 
having no set series of such let- 
ters, their number, or intervals 
between the time of the sales- 
man’s first call and the prospect's 
final decision, depending upon cir- 
cumstances, not upon rule. 
typical fellow-up letter, for ex- 
ample, may begin by thanking 
the prospect for the time he has 
accorded to the salesman’s inter- 
view; review briefly the qualifi- 
cations of the best truck for the 
prospect's particular problem. 

In a mailed possibly 
a week later, it may be explained 
just how the prospect may get the 
most profitable and economical use 
out of the truck handled by the cor- 
poration, quoting prices of appro- 
priate units and supplying further 
relevant information. 

Mr. Williams keeps in touch with 
truck organization work and ten- 
dencies 


cond letter, 


about two- ] 


| today. 


The showroom shown above is 


PENNSYLVANIA OIL MEN 
PLAN PRODUCTION CURB 


New York, June 10.—An organ- 
ized plan to control production in 
certain districts in the Pennsylvania 
grade crude oil fields, so that the 
supply of crude can be adjusted to 
the demand for the product, has 
been approved and put into effect 
by agreement of a great majority 
of producers in that section 

Members of the Northwestern 
Pennsylvania Oil Producers’ Asso- 
ciation and the New York State Oil 
Producers’ Association, representing 
a majority of the production of the 
Pennsylvania field. in separate 


meetings. have agreed to reduce 
production 20 per cent., based on 
the figures for the month of April 
which averaged for the entire field 
78,000 barrels daily The average 
for the first half of May reached 
80.000 barrels daily, within 3,000 bar- 
rels of the all-time daily record ol! 
the field made in 1880 and 1881. It 
was planned to make the proposed 

) 


effective by June 1, 193¢ 
or sooner, if possible A conserva- 
tion committee has been appointed 
to carry out the program 


GAS TAX COLLECTIONS 
IN INDIANA INCREASE 


reduction 





Indianapolis, Ind., June 10.—In- 
creasing automobile traffic is re 
flected in an announcement just 
made by the state gasoline tax co)- 
lector that Hoosier motorist paid 
a gasoline bill of more than $8,000.- 
000 during April, tax on which wa 
collected in May totaling $1.605.- 
305.50, an increase of $119,379.13 
over collections the same month 
Jast year 

May gasoline sales, taxes collect- 
ible in June, were reported be 
40,132,637 gallons, representi an 
increase of 2.984.478 over May o! 
1929. Tax collections for the first 
five months amounted to $6,395 
158.75. or $1.453.11648 more than 
the total] for the same period of la 
year. Practically the entire gasoline 
tax fund is turned cover to the high- 
way commission for road building 
and maintenance 


GERMANY’S TIRE EXPORTS 
IN APRIL SHOW DECREASE 
Washington, June 10 During 
April Germany exported 21,228 auto- 
mobile casings, aS compared with 
24,330 in the same month of last 
year, the rubber division of the De- 
partment of Commerce announced 
There also was a decline in 
shipments of inner tubes from 23,116 
in April, 1929, to 17,093 in the same 
month of this year 


Hampered 


C. A. VANE POINTS 
OF DIFFICULTIES IN 
SERVICE BY DEALERS 


(Continued from Page 4) 


depot at just a little more than the 
car manufacurer paid for it. It costs 
the franchised dealer about 50 per 


cent. more than the manufacturer 
paid for it. What difference does 
it make to the customer where the 
part comes from when he buys it 


The thing he is inter- 
ested in is the price he pays for it. 
The car dealer buys it at a high 
price because he is clubbed into it. 
But there is no club over the ing 
dependent. 

Whether the part 
side or whether it is 
completely by the car 
Situation is just the same, 
cases the repair part from 
dealer is on the market at 
price usually than the one 
independent parts maker, 
long as it is a standard brand the 
public, it seems, would just as soon 
have the substitute as the original, 

The same competition obtains in 
the use of special equipment, I 
agree with vou that a Ford shon is 
no place for a Cadillac repair job, 
But many super-service stations are 
a great deal better than the averag 
of poor dealer repair shops. There 
is no magic in the word “franchise.” 
Super-service stations with brake- 
testing machines, brake-lining 
machines, wheel aligners, hy- 
draulic lifts, headlight testers, press- 
ure lubricating systems, and the like 
work than 


for his car? 


is bought out- 
manufactured 
maker, the 
In both 
the car 
a higher 
from an 
and so 


are doing better repair 
franchised dealerships without such 
machines 

Why don't the franchised dealers 
get better locations and _ better 
equipment, you ask? 

They don't get better —— 
because they have nothing to us 
for money. Not even equipmeng 


makers will take used cars as pay- 
ment for high class machines. Th@ 
only people who will take used carg 
as a payment for anything are the 
car dealers. They can’t even get th 

salesmen who brought the used car 

in to take used cars instead of cash 
for commissions. Most of the deale 


ers’ assets are always tied up in 
used cars. 

Why don't they get better locae 
tions? Because each dealer in the 
business is expected to put up 4 
better front than any competito 
handling a car in the same price 
class, and the only way to know 
whether your sign is larger, vour 
salesroom more expensive, vour 


overhead higher, is to have them al] 
together for instant comparison 

If the retail dealers would turn 
their operation completely around, 
move the new cars to the back end, 
then the used cars next, then the 
parts and accessories, and then up 
in the front set up the service mae 
chines, right in the plate glass wine 
dows, the public might suspect thag 
the car dealer is interested in maine 
tenance But at present a service 
station is just a place where the 
car owner expects to get free lar 
antee work. In case he wants any 
repairs, or lubrication. or accessoe 
ries, for which he pays money. hé 


super-service station, besa 
places look and act lke 


ied in those things. 
Cc VANE 


goes to a 
cause those 
they are intere: 

General Manager National Aw 
tomobile Dealers’ Associatieg, 
Chicago, Hl. 


TROPIC-AIRE HEATERS 


ON JERSEY P. 8S. COACHES 
Chicago, June 10.—-An order for 318 
Yellow coaches, recently placed by 
Public Service 7 ordinated Transé 
port of Newark, J., specifies that 
Tropic-Aire Hot WW: ater bus heaterg 
are to be standard equipment. Pres 
vious orders for 254 and 351 motor 
coaches, respectively, were also ore 


dered equipped with this type heater, 


Such concerns as Greyhound Lines, 
Royal Rapid Lines, Penn-Ohio 
Coach Line Great Lakes Stages, 
win City Motor Bu Company, 


Northland Transportation Company, 


Surface Transportation Company, 
New York city; California Transif 
Company, and other large operating 


companies are adoptin hot water 


heating 


SMITH MOTOR COACH PLANS 


NEW BUILDING IN MEMPHIS 

Memphis, Tenn., June 10 rhe 
Smith Motor Coach Company of 
this city, Frederick Smith presi- 
dent, has announced that it will 
start manufacturing its own coach 
bodies and will centralize its oflices 
here in a new building to be erect- 
ed at 222-224 Washington Ave.. the 


present maintenance 
depot, and about two blocks east of 
its passenger station at Washing- 
ton Avenue and North Front. 


location of its 
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DEALER 
|__DOINGS_! 


Vancouver, Wash., June 10.—The 
Lineham Motor Company's new 
Studebaker sales establishment and 
service garage, being built here at 
a cost of approximately $20,000, is 
nearing completion and is expected 
to be ready for occupancy by the 
latter part of June. The building 
is of reinforced concrete and has 
ground space of 100 by 150 feet. 
Tom Lineham and E. H. Swayze, 
who operate the firm, plan to carry 
a large stock of tires and accessories 
in addition to the Studebaker line. 








Milford, Conn., June 10.—Nelson 
Van Horn, surviving member of the 
former firm of Van Horn Brothers, 
Dodge dealership, has opened his 
new showroom and garage building 
on Daniel Street. The building has 
frontage of 50 feet and depth of 60 
feet. It is of brick construction, 
two stories in height and _ cost 
$20,000 


Clintonville, Wis., June 10.—The R. 
D. Chevrolet Sales has opened ; 
sales and service branch here and 
construction of a new salesroom and 
garage for the concern is now in, 
progress. Otto Eggebrecht and 
Gustave Radtke, both formerly of 
Wausau, Wis., are partners in the 
new enterprise. 


Steckton, Cal., June 10 (UTPS) — 
Harry Parker is the new Chrysler 
distributor for the central San 
Joaquin Valley territory in and 
around this city. He has taken over 
the branch here of the H. O. Harri- 
son Company, for the past eight 
years Chrysler distributor here 


Wichita, Kan., June 10.—Kar! J. 
Mosbacher, president of the Mos- 
bacher Motor Company, local dis- 
tributor for the Hudson Great 
Eight, has received word from the 
Hudson Motor Car Company that 
the record made by the Hudson 
Great Eight, with which his firm 
participated in a nation-wide reli- 
ability contest in April, topped all 
other record runs made by Hudson 
dealers in all parts of the nation. 


Birmingham, Ala., June 10.—The 
Brownell Auto Company, Inc.. has 
been appointed Oldsmobile- Viking 
distributor in Alabama and western 
Florida. The company is located at 
312-326 South 21st St., this city. 


Dion, N. Y., June 10.—Frank J. 
Wright and Robert De Luke have 
opened an automobile salesroem for 
the Oldsmobile and Viking cars in 
the former No. 2 Engine House in 
Union Street. Their territory in- 
cludes lion, Mohawk, Herkimer and 
Frankfort, N. Y. 


Atlanta, Ga., June 10.—R. H. Mar- 
tin has purchased the franchise of 
the Cadillac Company of Atlanta, 
which includes distributorship of 
Cadillac for the state of Georgia. 
according to an announcement by 
F. B. Akers, regional sales manager. 


Los Angeles, Cal., June 10.—Fred 
C. Wood, metropolitan dealer, who 
handles Graham motor cars at 9th 
Street and Western Avenue, has ex- 
panded his business by occupying 
the adjoining building at 866 Weg- 
ecn Ave. 


Houston, Tex., June 10.—Fred C 
Wood, metropolitan deaier who han- 
dies Graham motor cars at 9th 
Street and Western Avenue, has ex- 
panded his business by occupying 
the adjoining building at 866 West- 
ern Ave. 


Houston, Tex., June 10.— Formal 
opening of the new home of the 
Rabon-Thompson Company. local 
distributor for Graham-Paige au- 
tomobiles, has been held. The new 
home is at 2300 Main St., where all 
departments except that for used 
cars will be located. Used cars will 
remain at the old location, 1211 Mc- 
Kianey Ave. 


Hartford, Conn., June 10. De- 
laney, Wall, Inc., distributor of the 
Chevrolet, reports that the May 
business this year is two and a half 
times greater than during the cor- 
responding month a year ago. The 
company is making an aggressive 
sales drive, the results of which are 
eminently satisfactory. according to 
Edward J. Wall, head of the organ- 
ization. 


MODERN TOOL WORKS DIV. 

; APPOINTS H. B. RUSSELL 

Rechester, N. Y., June 10.—Hay- 
den B. Russell has been appointed 
sales Representative of the Modern 
Tool Works Division of Consoli- 
dated Machine Tool Corporation of 
America, in the metropolitan dis- 


trict with headquarters at 150) 


Broadway, New York. He was for- 


merly associated with the Carboloy | 
Cempanv and the Speakman Com- | 


pany in similar capacities. 


MAJOR 


SPECIFICATIONS AND MECHANICAL DETAILS 
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Auburn 6-85 3255 120 Lyc V Yes | L«| 6 | 2%x4% 185 *5.16 | 19.8 65@3400 |*Alum 4;— — |! Sch oa 
Auburn 8-95 3510 125 Lyc V Yes L 8 | 27%x4™% | 246 *§.15 | 26.4 93@3300 |*Alum 5 | Yes AC | Sch — 
Auburn 125 3908 130 Lyc V Yes L 8 | 34% x4'% | 299 *5.25 | 33.8 125@3600 |*Alum ! 5 |! Yes AC | Sch — 
Blackhawk 6 4320 127'¢| Own | V | Bish-Bab |O | 6 | 3%x4% | 241.5 | 5.0 | 27.3 | 85@3150 |*Alum |7{| Wal AC! Zen AM 
Blackhawk 8 4185 127%| Own | V_ Bish-Bab | L 8 3 x4%, 268.5 5.50 | 28.8 88@3200 |*Alum | 5 | Wal AC , Zen AM 
Buick 40 3881 118 Own V Yes Oo 6 | 3775x4% | 257.5 451 284 (|(80'4@2800 CI | 4! AC AC | Mar AC 
Buick 50 and 60 4443 124-132 Own V_ Yes Oo 6 | 3% x5 331.0 4.37 | 33.75 98@ 2800 | CI {4|AC AC | Mar AC 
Cadillac 353 5055 *210 |OwnV! V |} Yes L 8 | 333x413 | 353 4.7 36.5 95@3000 | CI | 3 | AC Gas | Own — 
Cadillac 452 — oa Own V Yes Oo 163 x4 452.0 5's 57.5 165@3400 | CI |5 | AC Gas | Own None 
Chevrolet 2 Own V_-= Yes !o 6  3,)%x3% | 194.0 5.01 263 46@2600 | CI 3j)— AC |! Car AC 
Chrysler 6 2745 *169%| Own V | Yes L 6 3'%x4', | 195.6 5.2 23.44 62@3200 Alum | 4 | — Yes | Car -—— 
Chrysler 77 bs be Mh bry Fae V Yes L 6 3%%x5 268.4 5.0 27.34 9303200 Jo 7| Yes AC | Str Un 
Chrysler 70 3438 - %| Own V Yes L 6 | 3%4x5 268.4 5.0 | 27.34 93@3200 |*Alum 7 | Yes AC | Str Un 
Chrysler 66 2850 *163%.| Own Vs — L 6 314x4 % | 218.6 §.1 23.43 68@3000 | Alum | 7! — : AC | — — 
Chrysler Imperial — 4335 “191 |Own V_ Ye L 6 | 3%x5 309.3 5.0 | 31.54 100@3200 | Alum |7 > Yes’ AC! Str Un 
Cord (Fr. Wh. Dr.)| 4530 137+! Lyc vVse— L 8 344x4% | 2986 5.25 33.8 | 1253600 *Alum {| 5! Yes’ AC! Sch i— 
De Soto 6 f 2645 *169's; Own | V_~ Yes L 6  3%gx4's | 189.81) 5.16 | 23.44 60@3400 *Alum |4 Yes AC Car Un 
De Soto 8% | 2965 *177 Own V Yes L 8 2%x4 207.7 5.2 26.45 70@3400 | Alum | 5 | Yes AC | Str Yes 
Dodge Six : 2900 112 Own V Bish-Bab L 6 | 3°4x3%% | 208 §.18 | 27.3 5873000 *Alum 7 | Yes AC | Str Han 
pte es nt a ye Vv Yes L 6 ' 3%.x4% 241.5 5.5 27.3 78@3000 '*Alum 7/|Yes Yes {| Str Un 
ge Six ) 27: . ™% wn VV - Yes L 6 3'sx4's | 189.8 5.2 23.4 6073400 Alum | 4 No No Car — 
"Dodge 8 3113 _ *176% Own V_ Yes L 8 27%x4'% | 220.7 5.2 26.45 75@ 3400 Alum | 5. Yes No | Str -- 
Durant 6-14 2950 7214-176; Con Vv Bish-Bab L 6 3',x4 199 5.32 | 25.4 58@3100 *Alum 4! AC AC | Str AC 
Darant 617 3290 * 1783 4-179'2' Con V Bish-Bab L 6 3%%x4% 248 5.06 27.34 70@ 3000 *Alum 7'| AC AC | Str AC 
Elear 6-75 2942 117 Lyc | V Yes L 6 2%,x4% 185 5.25 | 19.8 61@3000 *Alum 4!Yes Gas | Sch —_— 
Elcar 140° and 130 —— 135-130 Con V Yes L 8 3%:x4's | 322 5.25 3645 14003300 *Alum °5 |! Yes’ Gas |! Sch -— 
Elear 8-95-96 3299 _ 123 Lyc Vs séYes L 8 | 27%.x4% §= 246.7 5.25 26.5 9073000 *Alum | 5 | — Gas | Sch -- 
Essex 2805 113 Own V iL 6 2%x4', 160.4 5.8 18.15 60@3600 | Alum | 3 | — Ste | Mar AC 
Ford A 2336 103'2 Own § V - L 4 37%%:x4% 2005 4.22 24.03 40% 2200 Alum t% | — AC | Zen -—- 
Franklin 145 3930 125 Own — Bish-Bab *O 6 3'x4% 274 5.3 29.4 9543000 | Alum 71 AC AC | Str AC 
Franklin 147 4060 132 Own — _ Bish-Bab *O 6 | 3'x4% | 274 5.3 29.4 9573000 | Alum 7| AC AC |! Str AC 
Gardner 136 3330 122 | Lyc V | Yes L 6 | 27%x4% | 188 5.05 198 70@3500 '*“Alum |§4/' Yes Gas |}|Sch AM 
Gardner 140 3500 125 Lyc Vv Yes L 8 , 27.x4% | 246.6 5.15 | 26.5 90 3300 *Alum 5 Yes Gas ! Sch AM 
Gardner 150 3890 130 Lyc V Yes L 8 34,x4'2 298.6 5.25 | 33.8 126@3300 '*Alum 5 Yes Gas | Sch AM 
— — : pba a pt 4 so L 6 3',x4'% | 207 5.41 | 23.44 6643200 ,*Alum | 7! No AC DL AC 
yraham Spl. 7 5 wn es L 6 34,x4'. 224 5.49 25.35 76% 3400 *Alum | 7) AC AC ! DL AC 
Graham Std. 8 3795 122 Own V Yes L 8 31, x41, 298 5.20 33.80 100@3400 *Alum § | AC AC ! DL AC 
Graham Spl. 8 3875 122 Own V Yes L 8 | 3'4x4% 298 5.20 . 33.80 1003400 *Alum 5 | AC AC | DL AC 
Graham Cust. 8 4300 127 Own F Bish-Bab | L 8  3%x4'. 322 5.41 3645 | 120@3200 *Alum § 5 AC AC | John AC 
Graham Cust. 8 4405 137 Own F Bish-Bab L 8 3%x4% | 322 5.41 3645 12043200 *Alum 5 | AC AC |! John AG 
Hudson Super 8 3200 119-126 Own V ‘| — L 8 | a2x4% | 213.8) 58 | 24.2 80@3600 | Alum | 5 | — Ste | Str Yes 
Hupmobile S 3640 - — Own V Yes L 6 3%x4%4 | 211.5 4.8 25.3 70@3200 CI 4 Yes Ste | Str Yes 
Hupmobile C 3725 —_——- Own V_ No L 8 3 x4% 268.6 5.05 28.8 100% 3200 . CI 5 Han Gas | Str Yes 
Hupmobile H 4000 Own — No L 8 3'.x4%, 365.6 52 39.2 1333400 | Alum 5 | Yes Ste | Str Yes 
Jordan St. Line 80 3590 120 Con Vv Bish-Bab L 8 | 274x4%4 246.7 5.1 26.5 803000 *Alum 5 Ste AC | Str AC 
Jord’n G. Ninety 8 3600 125 Con Vv Pines iL 8 3 x4% 268.6 5.1 28.9 85@3200 *Alum 5 Ste Ste _ Str AM 
Kissel 6-73 3260 117 Own V Leech L 6 27% x4% 185 5.15 19.8 70@ 3500 *Alum 4|AC Gas | Sch AC 
Kissel 8-95 3495 125 Own V _ Leech L 8 | 2%x4% | 246 5.15 | 26.5 95@3400 *Alum- 5 AC’ Gas | Sch AC 
Kissel 8-126 4450 132-139 Own V _~ Leech L 8 3'4x4' 298 5.35 33.8 12643600 *Alum 5: AC’ Gas! Sch AC 
‘La Salle 4645 *201 Own V Yes LV 8 | 3,;%x4}3 340 4.7 35.1 90@ 3000 . CI | 3 | AC Gas | Own — 
Lincoin 5030 136 Own V — L 8 | 34x5 384 48 39.2 90@2800 Alum 5 Yes Own | Str Un 
Marmon Eight 69 | 3103 *180 Own Vi — L 8 | 243x4™% | 211.2 5.50 25.4 84@3400 Alum 5 AC AC | Sch AC 
Marmon Eight 79 | 4028 *191 Own V —— L 8 | 3;%x4% | 303.2 5.50 32.5 110@3400 Alum 5) AC AC | Sch AC 
Marmon Big Eight 4363 *202 Own Vi-—-— L 8 | 344x4% | 315.2 5.50 33.8 125@3400 Alum 5 | AC AC | Sch AC 
Marmon-Roosevelt 2833 *172 Own V_ Yes L 8 | 2%x4% | 201.9 5.25 | 24.2 717@3400 Alum 5) — — | Str AC 
Marquette 30 3076 114 Own V_ Yes L 6 | 34nx4% | 2128 5.2 23.4 67123000 CI 4 AC AC | Mar AC 
Nash Single Six 2850 11444, Own V Pines L 6 | 3%x4% 201.3 5.00 23.4 60@2800 *Alum 71 | AC AC | Car AC 
Nash Twin Ig. 6 3535 118-128', Own V_ Pines L 6 | 343x4'2 | 242 5.00 27.3 74@2800 *Alum 7° AC AC ! Mar AC 
Nash Twin Ig. 8 4000 124-133 Own V Pine L 8 3%x4' 298.6 5.25 33.8 100@3200 *Alum 9 | AC AC | Mar AC 
Oakland V-8 3095 117 Own V_ Yes H 8 | 3y%x3%% | 251.0 5.10 | 37.8 85@3200 CI 3) — AC | Mar AC 
Oldsmobile 2940 1113's’: Own V —— L 6 3,%x4's 197.5 5.2 24.4 623000 | CI 4 AC AC ' John AC 
Packard 726-733 4255 127'»-134's Own Vv Own L 8 ' 3x5 320 -- 32.5 90@3200 Alum 9 Yes Yes | Own Own 
Packard 740-745 4560 140'2-145'2 Own VV Own L 8 3'2x5 384.8 — 39.2 1064 3200° *Alum 9. Yes Yes | Own Own 
Peerless St. 8 3642 118 Own V Yes L 8 | 275x4% | 246.0 §.1 26.45 85@3200 *Alum 5! — AC | Sch AC 
Peerless Master 8 4521 125 Own V Yes L 8 3%x4'% 322 5.0 36.4 115@3200 *Alum 5 Yes AC | Sch AC 
Peerless Custom 8 4800 138 Own V Yes L 8 | 3% x4% 322 5.0 36.4 120@3200 *Alum 5 Yes AC | Sch AC 
+ ay en 132 4523 132 Own V_ Yes L 8 3%x4% 340 5.0 ° 3645 115@3000 *Alum 9 Yes Yes! Str Yes 
ierce-Arrow 13% 4713 139 Own V Yes L 8 3'2x4% 366 5.0 39.2 125@ 3000 *Alum 9; Yes Yes /|— Yes 
Pierce-Arrow 126 4831 144 Own V Yes L 8 3'ex5d 385 5.0 39.2 132@3000 *Alum 9 Yes Yes! — Yes 
Pierce-Arrow 125 4304 134 Own V_- Yes L 8 3'2x4% | 366 5.0 39.2 125@3000 *Alum 9 Yes Yes | — Yes 
Ptymouth 4 [- } eg 4 — L | 4 | 3%x4% | 196 46 21.03 48@2800 Alum 3) — Yes | Car a 
ontiac 2695 wn es L 6 3,%x37s 200.0 49 26.3 60@3000 S St 3/'— AC | Mar — 
=e = oe oo | — > Yes :. 6 3% x4 214.7 5.5 27.3 60@2800 *Alum |7 — AC ! Sch Un 
eo 2 > p wn Yes L 6 3% x5 | 2683 5.3 27.3 80@3200 Alum § 7. Han — Sch Un 
Reo 25 ; 3795 124 |! Own V_~ Yes L 6 3%.x5 268.3 5.3 27.3 80@3200 Alum 7 Han — | Sch Un 
Ruxten Fr. Wh. Dr. 4000 130 Own V Yes 'L {8,3 x4% | 26866 5.09 288 100@3400 |‘*Alum 5 Yes AC Zen AM 
Studebaker Six 2950 114 Own V_ Yes L 6 3%x4's | 205.3 | 5.20 254 | 70@3200 | CI 4 Yes Ste | Sch = 
Studebaker Dict. 6 3080 115 Own V_ Yes L 6 3%x4%. 2214 48 270 © 6803200. CI 4 Yes AC | Str — 
Studebaker Dict. 8 3095 115 | Own V ° Yes L | 8 3,%x3% 2210 5.0 300  72@3200 *Alum 9 Yes AC Str AM 
Studebaker Com. 6 3235 120 | Own V_ Yes L G 3%x4%% 2483 48 | 273 75@3000 CI 4/Han AC! Str — 
Studebaker Com. 8 3310 120 Own V_ Pines L 8 3,'6x4% 2504) 5.1 30.0 8073500 *Alum |9 Han AC! Str AM 
Studebaker Pres. 8 *4110 125-135 Own V_ Pines L | 8 312x4%3 | 337 5.05 39.2 115@3200 *Alum 5 Han AC| Str AM 
Stutz 4718 134%» -145 Own C Yes 1Oo 8 | 3%x4% | 322 5.25 365 80@3300 *Alum 9 Wal Gas ! Zen AM 
Viking Eight 3620 125 | Own V_' Yes H +8 | 3%x3% | 2595! 5.1 | 36.5 813200 | CI 3 | Own AC}! John AC 
Windsor 6-69 3195 120 Con V Yes L 6 2%x4% | 185 4.78 19.8  475@2600 *Alum 4) AC — | Str a 
Windsor 6-72 2930 120 ' Con V Yes L 6 3% x4 215 494 273 663200 *Alum ¥ AC — | Str — 
Windsor 6-77 2930 120 Con Vv Yes L 6 3%x4 215 494 27.3 663200 *Alum 7 | AC — | Str — 
Windsor 8-85 3600 125 Con |V_ Yes L '8 3 x4% | 269 5.0 | 288 883200 *Alum |5!AC Gas'!Str AM 
bead 8-92 3600 rod Con V ' Yes L 8'3 x4% 269 5.0 28.8 8873200 *Alum | 5 AC Gas | Str AM 
Whipnet os r ee 103%! Own V | No L 4 3'%x4% 145.7 54 156  40@3200 *Alum 3) No_ No'| Til No 
ippet 98 . 2693 11242! Own V_ Var L 6 3'%x3% 1783 5.12 23.4 50@3000 *Alum 7.) No Til | Til Til 
oe | 110 Own V_ Var L 6 3%x3% 193 | 556 253 653400 CI 4.No Til: Til Til 
nl . 4 3114 | 120 Con VsYes L 8 3'nx4 245.4 5.4 31.25 8043200 | CI 5|— Til | Til Til 
illys-Kn 6-B ones - 120 Own V_ Var K 6 3% .x4% © 255 55 27.3 87@3200 *Alum | 7. Ski Til Til Til 
Willys-Knt. 70-B | 2973 | 112 $-115 Own V_ Var K |'6 2}8x4% 1779 55 | 20.7 53@3000 ‘Alum |7 Ski Til | Til Til 
: ae ; * aes 3 eae eae 
ABBREVIATIONS | Mvar struts; Alum, aluminuin alloy; cr, | Textolite; Cel, Celeron; Ram, Ramsey; pany; Spic, Spicer Mfg. Corporation; 
Weight—*On Studebaker 135-in. wheel| . ° ast tron; S St. semi steel Whit, Whitney Chain; Diam, Diamond M M, Mechanics Universal Joint Com- 
base 4,305 pounds be Puritier- Pur, Purolator; Wal, Wall; Chain: Var, Various makes of chains; | pany. Rockford, Ill.; Cle, Cleveland; Fab, 

3 ‘ - an, andy; AC, AC Spark Pl Cc / Var-G, Various makes of gears abric 

| Wheel Base—-*Over all length of chassis pany; Ski, Skinner; Ste, Stewart- War- Ignition, Generator and Starter—Aut-L, Rear Axle—Col. Columbia; Sal, Galetaey: 
im, 


instead of wheel base 


| ner 


Auto 


-Lite; Del-R, Delco-Remy; N_ E, 


Cla, Clark Equipment Company; 


nee Seeme Con, Continental; Lyc, LY- | Fuel Cleaner—AC, AC Spark Plug Com- North East; Dyn, Dyneto Timken 
: . | pany; Gas, Gascolator; Ste, Stewart- *Bendix starter drive used Steering Gear—-Gem, Gemmer; Ross Gear 
Fan Belt Type--V, V-type; F, flat; C,come.| Warner; Til. Tillotson Clutech—Borg, Borg & Beck; Br-L, Brown- and Tool Company; Sag, Saginaw; War, 
Thermostat—-Bish-Bab, Bishop & Babcock; | Careuretor—Sch, Wheeler Schebler; Zen, Live; Rock, Rockford Machine; Russ,| Warbler 
Leech, Leech Fulton; Pines, Pines Win- ! Zenith; Mar, Marvel; Car, Carter: Str, Russell; Long, Long Clutch Co Brakes—H, hydraulic M, mechanical; 
terfront; Var, Various makes Stromberg; DL, Detroit Lubricator; | Gearset—War G, Warner Gear Company;| SD, steéldraulic; Bendix, Bendix Brake 
Valve Arrangement—L, L head; H. hori- Johu, Johrson; Til, Tillotson Detr, Detroit Gear; Mun, Muncie Gear Corporation. ‘Bendix front: own rear 
zontal; O, overhead; K, sleeve valve | Air Cleamer—-AC, AC Spark Plug Company; *Three or four speed gear sets as shown | Rear Springs—S, semi-eliptic; El, full 
*Air cooled) *Thermo Syphon water cir- | AM, Air Maze; Un, United; Han, Handy; | are available for either model; WC,|_ eliptic. 
culation ' Til, Tilletsen Warner Corp. {| Sering Shackles—Tryon, jEryon Spring 
Piston Material—*Alum, aluminum with Front End Drive—Link, Link Belt; Tex, Uuiversals—Un P, Universal Products Com- Shackle Company; Rub B, ‘rubber block; 
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Auburn 6-85 Link Del-R |*Del-R’ Long | War 3 UnP | Col % 4 H Ross S 56% | Own Bijur 18x5.50 
Auburn 8-95 Link Del-R |*Del-R Long War 3 UnP | Col % 4.7 H Ross S 56% Own Bijur 18x6.00 
Auburn 125 Link Del-R |*Del-R Long Detr 3 Un P | Col 445 oH Ross S 56% | Own Bijur 18x6.50 
Blackhawk 6 Link Del-R | Del-R Borg | Detr 4 UnP Sal % 4.75 | H Gem S 60 Own Bijur 31x6.00 
Blackhawk 8 Link Del-R |*Del-R Borg Detr 4 UnP | Sal % | +*4.75 | H Gem S 60 Own Bijur 31x6.00 
Buick 40 Tex Del-R | Del-R Own Own 3 Own | Own % 454 M Sag S 55 Own Al-Z 29x5.50 
Buick 50 and 60 Tex Del-R | Del-R Own , Own 3 Own Own “% 445 M Sag S 58’ Own Al-Z 19x6.50 
Cadillac 353 Chain Del-R | Del-R Own | Own 3 Spic | Own “% 5.08 | Own-M Own! S 60 Own Alem 19x7.00 @ 
Cadillac 452 Chain Del-R | Del-R Own Own 3 Spic | Own % 4.39 Own Own | S 60 Own Alem 19x7.00 
Chevrolet Var Del-R |*Del-R Own | Own 3 Own | Own % 3.82 | M Own | S 54 Tryon Alem 19x4.75 
Chrysler 6 pr Del-R | Del-R Own Own 3 UnP | Own % 4.7 H War | S 53% | Tryon - 19x5.00 Fo \ 
Chrysler 77 Chain Del-R | Del-R Own Own 4 UnP | Own % | 382 H Ross | S 58% Rub B Al-Z 18x6.00 
Chrysler 70 Chain Del-R_ Del-R Own Own 4 UnP |} Own | 382 H War | S 57% | RubB Al-Z 18x5.50 
Chrysler 66 Chain Del-R | Del-R Own | Own 3 UnP | Own % 4.70 H War S 54% Rub B Alem 18x5.50 « 
Chrysler Imperial Chain Del-R | Del-R Own | Own 4 Un P ! Own %! 3.77|H Ross | S 58, | Rub B Al-Z 18x7.00 /, V4] ], ? 
Cord (Fr. Wh. Dr.) | Link Del-R |*Del-R Long | Det3 UnP&MM Col F 441'H Gem | S 62 Own Bijur 18x7.00 
De Soto 6 ! Chain Del-R *Del-R Borg Own 3 UnP | Own % 4.7 H Wai S 53% | Tryon Al-Z 19x5.00 e 
De Soto 8 Chain Del-R_ Del-R Borg Own 3 UnP | Own % 49 H War S 54% Rub B Al-Z 19x5.25 
Dodge Six Chain Del-R |*Del-R Borg Own 3 Spic Own %)} 472 H Gem | S 54 Own Al-Z 19x5.50 ALAA GZFILICT 
Dodge Senior Chain Del-R |*Del-R Borg Own 4 MM Own % 445 H Gem | S 55% Own Al-Z 19x6.00 
Dodge Six D D Chain Del-R_ Del-R Borg Own 3 UnP Own % 49 H War S 53% . Tryon Al-Z 19x5.00 in 
Dodge 8 | Chain Del-R | Del-R Borg Own 3 UnP | Own % 46 H War | S 54% | RubB Al-Z 18x5.50 / \ 
Durant 6-14 Chain Aut-L |*Aut-L Borg Own 3 Spic | Own % 4.4 SD Own S 55 Tryon Alem 29x5.00 | m 
Durant 6-17 Chain Aut-L *Aut-L Borg Own 4 Spic | Own 3.72 |8 D Own S 55 Tryon Alem 29x5.50 
Elear 6-75 Link Del-R [*Del-R Long War-G3 Spic Sal ‘' 488 H Ross S 53% | Belf Alem 29x5.00 
Elear 140 and 130 Link Del-R |*Del-R Long War-G4 Spic Sal % ie Ross | S57 | Belf Alem _30x7.00 | 9 3 O G p A 
Elear 8-95-96 Link Del-R *Del-R Long War-G 3 Spic Sal % 490 H Ross S56 | Belf Alem 29x5.50 sla a e 
Essex Chain Aut-L |*Aut-L Own Own 3 Spic Own ‘'» 5.4 Bendix Gem S 54% | Own , Alem 19x5.00 ‘ 
Ford A Cel Own '*Own Own Own 3 Own | Own “4 hy ae” Gem S Tr Own Al-Z 19x4.75 cam pa iq n th e 
Franklin 145 Ram Del-R *Del-R Br-L *Detr 4 Spic | Own *™ 454 H Gem El 42 None Al-Z 19x6.50 
Franklin 147 Ram Del-R *Del-R Br-L War-G 3 Spic Own % 454 H Gem E] 42 None Al-Z 19x6.50 bi est in histor 
Gardner 136 Link Del-R '*Del-R Borg War-G4 Spic Col ‘x 445 H Ross | S 54 O-N Alem 29x5.50 gg 7 
Gardner 140 Link Del-R '*Del-R Borg War-G 3 Spic Col 445 H Ross S 54 O-N Alem 29x5.50 
Gardner 150 Link Del-R *Del-R Borg War-G 3. Spic | Col 2 445 H Ross S 57 O-N Alem 30x6.50 J 
Graham Std 6 Link Del-R |*Del-R Long ' War-G 3 UnP Cla % 4.7 H Ross S 54 Tryon Al-Z 19x5.00 
Graham Spl. 6 Link Del-R *Del-R Long War-G4 UnP Sal 391!H . Ross S 54 Tryon Al-Z 18x5.5¢ / “Wh ae 7 1 
Graham Std. 8 Link Del-R Del-R Long WC 3 UnP_ Sal 445 H Ross | S 56 tub B Al-Z 18x6.0¢ \ When things £O LOO, 
Graham Spl. 8 Link Del-R_ Del-R Long |} War-G 4 UnP_ Sal 390 H Ross S 56 Rub B Al-Z 18x6.00 | , van” Bos 
Graham Cust. 8 Link Del-R Del-R. Long War-G4 UnP Cla 3.64 H Ross | S 58 Own Bijur 119x650 sos P ON TH Bas. Last 
Graham Cust. 8 Link Del-R | Del-R Long War-G 4 UnP | Cla 3.92 | H Ross S 58 Own Bijur 19x6.50 year 1,600,000 motorists used 
Hudson Super 8 Chain Aut-L |*Aut-L Own Own 3 Spic Own 4.6 3endix Gem S 54% Own Alen 18x5.5¢ - ‘ ; rt 
Hupmobile S Chain Aut-L |*Aut-L Borg. Detr 3 MM Sal %/ 47 ‘SD Ross | S§ 53 Tryon Alem 295.25 glycerine anti-freeze. So G. P. A. 
Hupmobile C Chain Aut-L |*Aut-L Long ' Detr 3 UnP Own! 436 SD Ross S 54 Own Alem 31x6.06 — . . 
Hupmobile H Chain Aut-L |*Aut-L Long Detr 3 UnP Own 407 SD Ross S 57 Own Alem 9x6.5¢ Radiator Glycerine will crash 
Jordan St. Line 80 Chain Aut-L |*Aut-L Long War-G 3 Cle Col 49 H Gem S 55 O-N Alem Ex5.! through this year with a big mag- 
Jordan Grt. Ninety 8 Chain Aut-L |*Aut-L Long War-G3_ Cle ° Col 425 H Gem | § 55 O-N Alem 30x6.0( : . ; : rZ 
Kissel 6-73 Link Del-R |*Del-R Borg War-G3 MM _ Col 489 H Ross S$ 57 Rub B Alem  30x6.09 | “4!I¢ color campaign—a smash- 
Kissel 8-95 Link Del-R *Del-R Borg War-G 4 MM _ Col 392 H Ross S 57 Rub B Alem 30x6.0¢ sone Come . _ ia aac 
Kissel 8-126 Link Del-R *Del-R Borg War-G4 MM. Tim 409 H Ross S60 RubB Alem / 30x700 | "8° read and three color pages 
La Salle 340 Chain Del-R_ Del-R Own Own 3 Spic Own °*; 454 Own-M Own S 58 Own Alem 19x6 if in The Saturday Ev ening Pe St, 
Lincoin Chain Del-R_ Del-R Own Own 3 Spic Tim F 458 Bendix Gem S 60 Own Alem Libes ] ; , | big ci 
Marmon Eight-69 Diam Del-R *Del-R 20ck War-G 3 Spic | Sal 4.9 Bendix Ross S 56,3 Rub B Al-Z SOCEY, SRC IRANy Canes hg Ce 
Marmon Eight-79 Diam Del-R |*Del-R Rock Detr 3 Spic Sal 4.7 Bendix tOSS S 60 Rub B Al-Z culation magazines. Newspaper 
Marmon Big 8 Diam Del-R *Del-R Rock War-G 4 Spic | Sal '% 445 Bendix Ross S 60 Rub B Al-Z - ? ; 
Marmon-Roosevelt Diam Del-R *Del-R Rock War-G3 Spic Sal ‘| 49 Bendix Ross, § 54% | Tryon Al-Z advertisements will run four at 
Marquette 30 Link Del-R | Del-R Borg Mun 3 MM Own ! 454 M Sag S 54% | Tryon Al-Z : : 
Nash Single Six Cel Aut-L |*Aut-L Borg Own 3 Fab Own *% 4.7 SD Ross S 50% Tryon Alem A 29x5.00 a time in cach paper when cold 
Nash Twin Ig. 6 Cel *Aut-L '*Aut-L Borg Own 3 Own Own % 4.5 Bendix Gem S 54 Own Bijur 29x5 50 - The eee a ‘ 
Nash Twin Ig. 8 Diam Aut-L |*Aut-L Borg Own 3 Own . Own % 4.5 Bendix Gem S 56 Own Biju 316.50 or Phe ong is to glyc- 
Oakland V-8 Chain Del-R Del-R Own Own 3 MM |Own': | 442 M Sag | S 54% Tryon Al-Z 268x550 crine. We're pushing. Send 
Oldsmobile Var Del-R | Del-R Borg Mun 3 UnP $$ Own % 454 Own Sag S 54! Tryon Alem 28x5.25 . : \ 
; ae for dealer service manual. 
Packard 726-733 Chain NE *Dyn Own Own 4 MM Own '% 4.38 Bendix Own S 56 Own Cen *20x6.00 
Packard 740-745 Chain NE |'*Dvn Own Own 4 MM | Own ‘'% 438 Bendix Own S 62 Own Cen 19x7.00 
Peerless St. 8 Link Aut-L | Aut-L Rezk  War-G 3 Spic Sal ‘% 4.7 Bendix Ross S 56,4 Rub B Alem 29x5.50 
Peerless Master 8 Link Aut-L '*Aut-L Rock War-G 4 Spic Sal % 445 Bendix Ross S 60 Rub B Alem 31x6.00 
Peerless Custom 8 Link Aut-L |*Aut-L Rock War-G4 Spic Sal ‘' 445 Bendix Ross S 60 Rub B Alem 31x6.50 
Pierce-Arrow 132 Chain Del-R | Del-R Long Own 4 Spic Own % 4.58 Bendix Gem S 60 Faf Alem 19x6.50 
Pierce-Arrow 139 Chain Del-R j Del-R Long Own 4 Spic Own ‘'% 442 Bendix Gem | § 6” Faf Alem 18x7.00 
Pierce-Arrow 126 Chain Del-R_ Del-R Long Own 4 Spic Own ‘2 442 Bendix Gem S 60 Faf Alem 18x7.00 
Pierce-Arrow 125 Chain Del-R Del-R Long Own 4 Spic Own ‘% 4.08 Bendix Gem S 60 Faf Alem 18x7.00 
Plymouth Cel Del-R |*Del-R Rock Own 3 Own Own '% 4.3 H War S 53 Tryon Al-Z 19x4.75 
Pontiac Chain Del-R | Del-R Own | Own 3 MM | Own *'2 442 M Sag S 54 Tryon Al-Z 29x5.00 
Reo 15 Link Del-R | Del-R’ Borg War-G3 Spic Sal % 445 H Ross | S 56% Rub B Al-Z 18x5.50 
Reo 20 Chain Del-R | Del-R Russ Own 3 Detr Own % 407 H Ross S 55 Rub B Alem 18x6.00 
Reo 25 Chain Del-R = Del-R Long Own 3 Detr Own '% 442 H Ross S 55 Rub B Al-Z 18x6.5f 
Ruxton (Fr. Wh. Dr.) Link Aut-L | Aut-L Long Own 3 Own Own 425 H Gem S 55 Own Alem 31x6.0¢ 
Studebaker Six ’ Whit Del-R *Del-R Long War-G 3 Spic Own % 4.78 Bendix Ross S 54 Tryon Alem 19x5.25 
Studebaker Dict. 6 Whit Del-R_ Del-R Long War-G 3 Spic Own % |, 4.78 Bendix Ross | S 54 Own Alem 9x5.50 
Studebaker Dict. 8 Var G Del-R_ Del-R Long War-G 3 Spic Own '2 5.11 sendix Ross S 54 Own Al-Z 9x5.50 
Studebaker Com. 6 Whit Del-R  Del-R Long War-G 3 Spic Own % 3.91 Bendix Ross S 54 Faf Al-Z 19x5 50 
Studebaker Com. 8 Var G Del-R  Del-R Long War-G 3 Spic Own 4.7 Bendix Ross S 54 Faf Al-Z 9x5.50 
Studebaker Pres. 8 Var G Del-R_  Del-R Long Own 3 Spic Own 's 431 Bendix Ross S 60 Faf Al-Z 0x6 OF 
Stutz M Link Del-R_ Del-R Zorg Detr 4 MM | Tim % 4.5 H Gem S 62% Own 3ijur 39°x7 Of 
Viking Eight Whit Del-R_ Del-R Borg Mun 3 MM Own “4 4.63 | Bendix Sag S 58 Tryon Alem 50x 6.00 
Windsor 6-69 Chain Aut-L *Aut-L Borg War-G 3 MM Col ‘'% 49 H Ross S 54 O-N Alem 29x5.25 
Windsor 6-72 Link Del-R *Del-R Borg War-G3 MM _ Col '*4 49 H Ross S 54 O-N Alem 29x5.50 
Windsor 6-77 Link Del-R *Del-R Borg War-G 4 MM Col 2 3.9 H Ross S 54 O-N Alem 9x5.50 
Windsor 8-85 Link Del-R *Del-R Borg War-G 3 MM _ Col 463 H Ross | § 54 Own Alem 1x6.00 
Windsor 8-92 Link Del-R *Del-R Borg War-G 4 MM _ Col 3.9 H Ross S 54 Own Alem 1x6.50 Ag beg 
Whippet 96 A Chain Aut-L |*Aut-L Borg Own 3 MM Own | 455 *Bendix Own! S 49% Tryon Alem 19x4.75 P. A. Radione Gienine fa & ©} 
Whippet 98 A Chain Aut-L *Aut-L Rock , Own 3 MM Own * | 455 *Bendix Own) § 53 Tryon , Alem 19x5.00 phgpireenigser wae: 3 gp eed eps eelicer y 
Willys-Six 98 B Chain Aut-L *Aut-L Borg | Own 3 MM Own *' 409 Bendix Own S 49%, Tryon Alem 19x5.00 Gesmaakch deasteeae stan i 
Willys 8-80 Chain Aut-L | Aut-L Borg Own 3 MM Own *% 4.4 Bendix Ross Ss Tryon Alem 19x5.50 
Willys-Knight 66 B Chain NE *NE Rock . Own 3 MM Own '4 4.6 Bendix Ross S 57% Own Biju. 19x6.00 : 
Willys-Knight 70 B Link Aut-L ‘*Aut-L Rock Own 3 MM Own 489 *Bendix Own S553 Tryon Alem 19x550 GLYCERINE PRODUCERS’ 
eee te a Roc mica, , ASSOCIATION 
Chain: Faf. Fafnir; O-N, Henry Mfg. Co., lections for last year were only tary of state’s office r 5 i J- ox , j 
Moline, Il.; Belf, Belflex Corp _ WASHINGTON LICENSE FEES Slightly in excess of $7,000 000 lections re the Siar eee eae a 45 EAST 17th STREET, NEW YORK CITY 
Chassis Lubricator—-Alem, Alemite Al-Z, UP DURING CURRENT YEAR Reports on the state gasoline tax the year t be $17.0: 71.425.73. ; 7p ae 
Alemite Zerk: Alem A, Alemite auto- showed that Washington motor ve- — ro ie wt ees 31,420.13, an in- The following are maker: of 
matic; Bijur, Bijur cha lubricator hicle operators are using more gaso- Crease of $1,643,077.18 over the same 5) 2 ; , 
Cen, ceniral magazine Olympia, Wash., June 10. choad bor Gross receipts yd 3- period in 1929, due to the registra- G. P. A. Radiator Glycerine 
j *Stud or 135 csis 19x6.50.| May motor vehicle license receipts |Cemt tax for May were $757,561.51.) tion increase in the same period of ARMOUR AND Company Lever Brornens 
Tires—*Studebaker 135-in. chas: x6.50.| May motor vehicle I as against $643,441.94 for April. \aidet dee Sete — —s ev ee reareatn 


rs equipped with 6.50x20.| of $243,589, total receipts for the | 


COLGATE-PALMOLIVE THE PROCTER & 


*Packard 733 ca 
rad licensed 1,292,092 passenger cars and 
LICENSE FEES FOR FIRST | 183,653 trucks to June 1, with fig- 
FIVE MONTHS UP IN ILL. | ures for the same period Jast yea 
Springfield, NL, June 10.—The au- | of 1,234,711 passenger cars and 174.- 
department of the secre- '093 trucks. 


GAMBLE Ca 
JOHN T. STANLEY Co, 
Ine 
Swirr & COMPANY 
ALLEN B.Wristey Co, 


lcurrent license. year were brought | 
| to $6,929,631, an increase of $562,- 
707 over the corresponding period 
j Jast year, according to Charles W. | 
Hinton, state treasurer. Total col-tomobile 


Peer COMPANY 
HaRr.Ley SOAP COMPANY 
James S. Kikk 

& COMPANY 
KIRKMAN & SON 
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.J.Gramm Tells of Truck | NEW TRACKSON PLANT 


Power Plant Development " 


By WILLARD J. GRAMM, 
Vice-President and Chief Engineer Gramm Motors, Inc., Lima, O. 


“The development of power plants 
for motor trucks, vans and buses 
has almost al- 
ways followed 
new developments 
in the passenger 
car field. | 

“When _ six-cyl- 
inder passenger 
cars were grow- 
in popularity 


ing 

four - cylinder 
trucks were al- 
most universal. 
Soon we began 





having announce- 
U ments of six-cyl- 

we inder trucks. 
Many manufacturers, like ourselves, 
produced four and six cylinder units 
for quite a while. We hoped in this 
way to interest both types of users. 
EFight-cylinder automobiles are now 
in popular demand, and I feel we 


J. Gramm 


shall in the near future be using 
eight-cylinder engines in commer- 
cial motor vehicles. Of course, the 
available eight-cylinder engines 
have, for the most part, been de- 
signed for passenger car use and 
will need to be brought up to a 
standard of construction and ef- 
ficiency equal to the more severe 
demands of truck service before 


truck engineers will be willing to 
use them. 

“In many cases engines have been 
severely abused in motor trucks 
simply because they were not large 
enough for the chassis. In all pres- 
ent Gramm trucks, vans and buses 
we are obtaining sufficient power, 
not by increasing the rear axle 
ratio but by putting more power 
under the hood, where it belongs. 
We keep our rear axle ratio such 
that sufficient road speed can be 
obtained without excessive engine 
speed. It is this excessive high 
r.p.m. which cuts down the life of 
engines used in truck service. Our 
power factor is higher than ever 
before on account of larger engines; 
more nearly passenger car perform- 


ance 

“Not long ago 18 and 21 passenger 
buses were being driven by engines 
no larger than one would expect to 
find in a heavy 5 to 7 passenger car 
Had the bus speed been slow it 
might have been possible. When 
traffic, however, is traveling at 45 
to 55 miles per hour we cannot ex- 
pect the commercial motor. vehicle 
to operate at about 35 miles per 
hour if it is possible for the driver 
to get any greater speed from the 
engine 

“Why shouldn't we design commer- 
cial motor vehicles to travel on the 
highways at the same speed as pas- 
senger cars? If we have sufficient 
power and sufficient brakes to 
properly control them the danger is 
no greater. Also, considerable an- 
noyance and real danger are occa- 
sioned by having a motor vehicle 
going along the road at such slow 


speed that all traffic must go 
around it. We all know that a great 
many of our bad accidents occur 


when a car is forced to pass around 
another one and runs head-on into 
a car going in the opposite direc- 
tion. 

“The state of Ohio has some laws 
along this line which, in my opin- 
ion, are very foolish. Ohio allows 
passenger cars to go 45 miles per 
hour and limits buses and trucks to 
20, I believe, 30 or 35 miles per hour 
I feel that proper brakes and power 
should be necessary in all vehicles, 
but they should certainly be allowed 
to travel at the same speed as the 
other traffic. 

“We do not put governors on our 
most recently designed vehicles be- 
cause the best governor in the world 
is the driver. If we design a vehi- 
cle so that he can go just as fast 
as he thinks it proper to go and 
still not exceed the maximum en- 
gine speed we are not apt to have 
trouble. It has been our experience 
that when governors are used the 
average operator changes their ad- 
justment or renders them useless, 
and the engine speed goes to an im- 
possible figure. 


“One of the greatest possibilities 
in power plants for buses, trucks, 
vans and possibly even passenger 


cars is the use of the Diesel engine. 
Wonderful strides have been made 
in the design of this type of power 
plant by making it lighter than 
seemed possible a few years ago. The 
big objection to it at the present 
time is cost. Whenever an engine 
manufacturer who is far visioned 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


and willing to lower his price first 
so as to obtain volume production 
enters the field I believe we may 
look for an increased use of this type 
power plant. 

“The operation of a Diesel engine 
at the present time is much cheaper 
than a gasoline engine; this is one 
of the main reasons for our inter- 
est. I am afraid, however, that as 
this type engine develops the price 
of fuel oil will go up in proportion 
and then our possible saving will be 
reduced. 

“Four speed transmissions, I feel, 
will soon be universal in all sizes of 
commercial motor venicles. Prob- 
ably for large capacity vehicles the 
five-speed transmission will become 
popular. We have many vehicles of 
seven and eight speeds, but these 
usually accomplish no more than the 
five speed, because in a great num- 
ber of instances two or three ratios 
are so nearly alike they really re- 


sult, after all, in approximately a| 
five-speed transmission. 
“Motor truck engineers should 


realize that the trucks they design 
now will be almost obsolete three or 
four years from today. The world 
is constantly advancing in the de- 
sign of this type equipment and I 
have never been able, after design- 
ing a particularly attractive model, 
to sit back and consider it finished. 
I very seldom announce a completely 
new model; rather, we constantly 
improve existing models. 


“Only by constantly redesigning | 


and refining existing commercial 
motor vehicles may we hope to keep 
up with the trend in passenger car 
design. This, after all, is most nec- 
essary because the commercial vehi- 
cle must compete for a place on the 
highway with passenger cars. The 
era of the motor truck, van and bus 
is decidedly here.” 


RUSCO OFFERS SAFETY 
BELT FOR GLIDERS 


The Russell Manufacturing Com- 


pany of Middletown, Conn., an- 
nounces a new Safety belt, specially 
designed for use with primary 
gliders. 


The design was worked out in co- 
operation with the American Motor- 
less Aviation Corporation of New 
York city to the specifications of 





| section now being built. 


AS MODERN HEAT 
TREATING FURNACE 


Milwaukee, Wis., June 10.—The 
new factory being erected by the 
George H. Smith Steel Casting 
Company here for its tractor 
equipment division, the Trackson 
Company, is to be completed be- 
fore July 1. 








T° 





Meet the Chief Engineers 


acquaint its readers with the important, but unsung, members 
of the automotive fraternity—the engineers who design and build 
the nation’s cars—Automotive Daily News is publishing a series of 
brief biographies of the chief engineers of companies producing auto- 
mobiles, automotive equipment, parts and accessories. 
raphies will cover the training and experience of leading engineers 
and their outstanding contributions to the progress of our industry. 


These biog- 








RED M. ZEDER, vice-president 
in charge of engineering for the 
Chrysler Corporation of Detroit, 


This is the first unit of the new} Mich., and for the last twenty years 


Trackson 
will be several times as large as the 
4 This first 
unit will be approximately 200 by 


| 150 feet and will cost about $250,- 


New Tropic-Aire Heater Unit 


ee, | 


New machine tool equipment 
of the most modern type, with in- 
dividual motor drives, will be in- 
stalled 


In addition to the Trackson ma- 


chine shops and the assembly de- | 


partments, the first unit will in- 
clude one of the most modern heat- 
treating departments in the coun- 
try. The most important feature of 
the department will be a pit type 
electric furnace for gas carburiz- 
ing, reported to be the first installa- 
tion of its kind in any foundry. 

The furnace, powered by electric- 
ity, is equipped with gas tlght re- 
torts, so that the work is carburized 
under gas pressure rather than by 
the coke and charcoal method usu- 
ally employed. This process has 
been proven to obtain more uniform 
results in less than half the time re- 
quired by the old methods, engi- 
neers declare. It also eliminates the 
dust and dirt connected with car- 
burizing. 

Besides this special type of fur- 
nace, the new heat-treating plant 
will include a pit type furnace 
equipped with fans to be used as 
an air-drawing or hardening fur- 
nace and an electro-magnetic box- 
type furnace, both electrically op- 
erated. These furnaces and _ the 
quenching tanks will be laid out in 
a row with an overhead monorail 
for lifting materials into and out 
of the furnaces. 


Heinrich Knott, engineer and soar- 
ing pilot. 

Features of the new belt are the 
positive lock fastener and the eight- 
inch wide waistband, which gives 
support and protection to the pilot. 
Both ends are easily adjustable 
through a friction-type buckle sim- 
ilar to the design used on parachute 
harnesses. 

The belt is furnished with or 
without special elastic connecting 
links in the form of Rusco aero 
rings. 











THIS NEW HEATER UNIT by Tropic- Aire, Inc., Minneapolis, Minn., 


was described on June 4, 


This heater operates differently from ih 
four other models of the Tropic- Aire oe 4 : 


Instead of drawing the 


cool air from behind and blowing it directly forward through the 

radiator cores, this unit draws the air from the front and discharges it 

through the two side panels, where the radiator cores are situated. 
Heat is supplied by hot water drawn from the engine 


plant, which eventually | prominently 


identified with 


| growth and development of the au- 


imany of his formei 


tomotive industry, principally in en- 
gineering and designing work, and 
later on as an executive to leading 
automobile corporations, was born 
March 19, 1886, at Bay City, Mich. 
He is a son of R. J. Zeder and Ma- 
tilda (McKendry) Zeder. 

He was graduated from the Bay 


City grade and high schools. Dur- 
ing his high school vacation and 
the year following graduation he 


worked as an apprentice to the ma- 
chinist trade at the Industrial 
Works in Bay City. His first posi- 
tion after completing his schooling 
was with the Michigan Central 
Railroad Company in the motor 
power and train division sections. 
After working there a short while, 
he entered the University of Michi- 
gan in 1905, graduating therefrom 
in 1909 with the degree of bachelor 
of science in mechanical engineer- 
ing. While at college he was vice- 
president of the senior engineering 
class, and worked his way through 
college, paying his own way through 
his wage earnings. Immediately 
after graduating from college he 
entered into the apprentice course 
of the Allis-Chalmers Company of 
Milwaukee, of which firm he subse- 
—s became erecting engineer in 

Realizing the great possibilities in 
the automotive industry, he asso- 
ciated himself with the E. M. F. 
Company in the latter part of 1910, 
where he assumed charge of the 
laboratories and at the same time 
had a consulting company in power 
plant work, being associated with 
classmates. In 
1913 he was appointed consulting 
engineer for the Studebaker Cor- 
poration, and a year later was pro- 
moted to the position of chief en- 
gineer. He held the position of 
chief engineer of the Studebaker 
Corporation until 1920, at which 
timg he became associated with 
Walter P. Chrysler, who was at 
that time executive vice-president 
of the John N. Willys interests. In 
1921 he organized and became presi- 
dent of the Zeder Skelton Breer En- 
gineering Company, a_ consulting 
firm of Newark, N. J., which was 
responsible for the design of the 
original Chrysler “70” car. 

In 1923 he again became con- 
nected with Mr. Chrysler and was 
made vice-president of engineering 
of the Maxwell Motor Corporation, 
which concern took over the de- 
signs of the Zeder Skelton Breer En- 
gineering Company. The Maxwell 
Motor Corporation was later 
changed to the Chrysler Corpora- 
tion, with which company Mr. 
Zeder retained the same position. 

In 1928 Chrysler Corporation 
acquired Dodge Brothers, and it be- 
came the duty of Mr. Zeder to take 
over ana merge with his own or- 
ganiation the engineering depart- 
ment of Dodge Brothers. As other 
divisions of the Chrysler Corpora- 
tion were organized, it became neces- 
sary to merge the engineering in- 
terests of these units with that of 
the parent company, so that today 
the engineering activities of the 
entire Chrysler Corporation are in 
charge of Mr. Zeder, with one large, 
central engineeing department, 
which is responsible for the creation 
of the designs for all divisions, also 
the research and experimental test 
work this central organization being 
supplemented by engineering de- 
partments for each unit, which have 
responsibility of maintaining en- 
gineering supervision in the produc- 
tion of the cars after they have been 
released by the central engineering 


department. 
At the present time Mr. Zeder is 
responsible for the engineering of 


the following Chrysler Motors prod- 
ucts. Chrysler. Dodge, De Soto and 
Plymouth motor cars, Dodge trucks 
and buses. Fargo commercial cars 
and Chrysler marine engines. 

He is a director of the Detroit 
Athletic Club, a member of the Re- 
cess Club, Tamoshanter Golf Club, 
the Detroit Golf Club and the Old 
Club of Detroit and the Cloud Club 
of New York City, American Society 
of Mechanical Engineers, Society of 
Automotive Engineers, 
Society for Testing Materials, the 
Franklin Institute and the Honor- 
ary Engineering Fraternities, Tau 
Beta Pi and Sigma Psi. 

Mr. Zeder was married at De- 


the | 


;fully and positively 


| 


American | 














A 


FRED M. ZEDER 

troit, Mich., September 10, 1918, to 
Lucille Margaret Monroe. They have 
four children, Dorothy June, Fred 
M., Jr., Priscilla Ann and Margaret 
Lucille. He has always been very 
devoted to his family and to his 
parents, and when asked what had 
been the greatest influence on his 
life, replied without hesitation, 
“My mother,” and to her he gives 
the entire credit for his success in 
life. 

Mr. Zeder has always been pos- 
sessed of a great love of right and 
justice and a strong and firm faith 
in the ultimate success of any task 
which he undertakes, and it is this 
faith which has enabled him to 
overcome the many obstacles en- 
countered in the vast amount of en- 
gineering work which he has accom- 
plished. 


Mechanical Handling 
Systems Add New 
Trailers 





Detroit, June 10.—The transport- 
ing of automobiles from manufac- 
turers to dealers has grown into an 
enormous business. The transpor- 
tation of new automobiles by motor 
has showed great gains in the last 


two years. 
Now the Francis Trailer division 
of the Mechanical Handling Sys- 


tems of Detroit has entered the 
field with a fifty-foot trailer of 
twenty-four-inch truss frame con- 
struction with twelve-foot skids for 
unloading. The type of new car 
transportation to dealer is becom- 
ing more popular every day. 


FWD MAKES TWO 
IMPROVEMENTS IN LINE 
The Four Wheel Drive Auto Com- 


pany, Clintonville, Wis.. line, has 
had no fundamental changes this 
year. Two additions have been 


made, however, and these have be- 
come standard. The new Blue 
Flame manifold has been substi- 
tuted on their motors for the one- 
time Swan type. More rapid, and 
complete, vaporization of gasoline 
gives readier response in the motor 
to the demands of the FWD opera- 
tor, and it is believed will be found, 
in the eventual reckoning to have 
effected considerable economies. 


Lockheed Hydraulic brakes are 
now installed upon the FWD Six 
Wheeler. A booster device of 


vacuum operating principle power- 
transmits the 
operator’s pedal pressure to brakes 
on all six wheels. This is not a 
substitution for, but an addition to, 
the transmission brake, which by 
very virtue of its mechanical con- 
struction cannot operate on the 
third axle wheels. This installation 
is the other standard specification. 


UNEMPLOYMENT IN TOLEDO 

Toledo, O., June 10.—A total of 
11,833 unemployed men was reported, 
in this city for the period between 
April 2 and May 1 by the official 
figures of the direct census bureau, 
just released. This was the.second 
lowest total for any city of the same 
class in the country, Cincinnati be- 
ing the ,lowest. Akron reported 
22 
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How Much Do Dealers 
Spend for 
Brake Lining? 


Over $8,000,000 worth is 
bought annually by dealer 
subscribers of Automotive 
Daily News, and in over 70 
per cent. of the cases the 
subscriber himself is the 
man _ directly responsible 
for the purchase. 














We wrote to 300 of our subscribers asking 
them the questions shown on the sample ques- 
tionnaire on the right. Eighty-four sent 
replies giving the value of brake lining 
purchased and the average of these is over 
$1,000 per dealer or well over $8,000,000 for 
all the dealers who subscribe for Automotive 
Daily News. 

Only 16 dealers replied ‘‘No” to the sec- 
ond question; sg replied “Yes,” and g did not 





reply to the second question, 

The influence of Automotive Daily News 
goes farther because it is also read by leading 
factory executives throughout the industry. 

What is true in the case of brake lining 
is equally true for accessories, parts and shop 
equipment. 





Any manufacturer or advertising agency 
desiring complete details of individual replies 
may have it for the asking. 





ANALYSIS OF REPLIES 





Reproduction of typical reply 


Answered correetly et 380 York ofiice, of Autemetios 
Average annual purchase over $1000 Daily News 
Answered “Yes” to question 2 59 70.2 

Answered “No” to question 2 16 19.0 

Did not answer question 2 9 10.8 

Buy from jobber exclusively 41 48.8 

Buy from manufacturer of car I] 13.0 

Buy direct from lining. maker 2 25 

Buy from jobber and car mfr. 30 35.7 


Automotive Baily News 


GRAYBAR BUILDING, NEW YORK CITY 


H. A. TARANTOUS, Bus. Mgr. 
CHICAGO OFFICE DETROIT OFFICE EASTERN OFFICE BOSTON OFFICE PACIFIC COAST 
‘+ Willard R. Cotton, Mgr. Geo. M. Slocum, Mgr. ¢. Edward Schioeer, Mer. Metz B. Hayes, Mgr. Blanchard, Nichols & Colemam 
'» $333 (No. Michigan Ave. Fisher Building Graybar Building Little Building Am. Nat. Bank Building 
» : New York City Boston, Mass. San Francisco, Cal. 


‘Chicago, Il. Detroit, Mich. 
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Ford, General Motors Set 


Fast Pace in Car Sales 


unable te maintain this pace in 


April, and it finished the four | Ye@r, with the gains or losses— _ 

months with régistrations of 253,- 1930 1929 Che. | 
$99, as against 263,144 in the simi- |Ford ..... 428.865 411,936 + 4.0 
lar 1929 period, a decline of only |Gen. Mot... 363,997 426,639 —14.7 
3.7 per cent. rere 254,765 476,949 —46.6 
Contplete saies of General Motors Totals 1.047.627 1,315,424 203 


units, 363,997, compared with 426,639 
in the corresponding period of last 
year, a decline of 14.7 per 
This compared with a decline for 
the industry as a whole of 203 per | 
cent. 

Sales for the rest of the industry 
were 254,765 this year, as against 
476,949 a year ago, a decline of 46.6 percentage of business done; and 
per cent. | Chevrolet’s remarkable gains in per- 

Following is a table showing the centage of the total are shown, 
registrations of Ford. General Motors | 
and the rest of the industry for the | table:— 


| substantially larger sales 


gave them big gains in the percen- 
tages of the total business. 
Ford's sensational 





Both Ford and Chevrolet started 
off the current year by piling up 
| than a); 
cent.| year ago, despite the decline for the 
industry as a whole. This naturally 


increase over 
last year, both in sales and in the 


| 
fowr months, as compared with last | 


‘CHRYSLER EARNINGS 


‘SHOW STEADY GAINS; 


} New York, June 10.—Earnings of 
| the Chrysler Corporation have 
shown steady improvement since 
the first of the year and. it is esti- 
| mated in financial circles that the 
net inceme in the current quarter 
will more than cover the quarterly 
dividend of 75 cents a share on 
the capital steck. This would mean 
earnings of around $3,323,000. The 
company earned 4 cents a share 
in the first quarter. > 
With shipments totaling 78,135 
units in April and May, as against 


| 77,720 for the entire first quarter, 
| it is evident that the company 


| enjoyed continually improving busi- 


month by month, in the following; 


ness. Since January the shipments 
have shown consistent improvement 
menthly, and although it is esti- 
mated that the May production for 
the industry was approximately 7 
per cent. below April, Chrysler's out- 
put in May was about 8 per cent. 
higher than in April. 

In view of the record of the com- 
pany thus far, it is likely that the 
output in June will be around 32,000 
units, bringing the total for the 


| second quarter to 110,000 cars and 


FORD 

Pct. of Pct. of | 

1930 Total 1929 Total | 

on" Sad ala God. uch neo SR 70,257 35.9 78,902 35.8) 
SESE Pe caine ard prs ce 91 42.0 74,525 31.6 
IN Gs asks 6 uae owen bees &.oake . 122,957 41.1 112,868 29.8 
ESAS Pre ces ya ere beens 146,112 40.9 144,750 30.0 

Seer 428,242 41.0 411,045 31.4, 

«se tawecean Coen ... .428,242 41.0 411.045 31.4 
CHEVROLET 

ia er waa tadeinae wee Rae 42,689 23.7 31,237 14.2 
EY, os dnd ab kk Ge ca Ce ke eee 53,753 25.3 92.608 22.3 
I <b ug kt ME Ge nde eee 73,585 24.6 82,953 21.9 
EY tig ddd ee AOS ARES OCR CRED CCEA 83,372 23.3 96,346 19.9 
re Peete 253,399 243 263,144 20.0 


FORD—CHEVROLET 
Following are the Ford and Chevrolet sales for the first four months 
of 1950, as compared with a year ago and with the percentage of the 
grand total sales accounted for by each: 


Pct. of Pct. of 

1930 Total 1929 Total 

Ee ee ee eee . .428,242 41.0 411,045 31.4 
scsk ca dne peae eee 253,399 24.3 263,144 20.0 
| ree . .681,641 65.3 674,189 51.4 


FORD—GENERAL MOTORS 


Following are the registrations of Ford, including Lincoln, and Gen- 


eral Motors for the four months’ period, as compared with a year ago 
and with the percentages of the total business shown: 

Pct. of Pct. of 

1930 Total 1929 Total 

pera .... iiss ma ear aca aie ... .428,865 41.0 411,836 31.4 

General Motors............ 363,997 34.8 426,639 32.3 

Totals ... 792,862 75.8 838,475 63.7 


GENERAL MOTORS 

Following are the registrations of the various General Motors units 

for the first four months of 1930, as compared with the corresponding 
period of last year, with the percentage of the grand total sales shown 
in each instance 


Pet. ot | 


Pct. of 
1930 Total 1929 Total | 
Chevrolet 253,399 24.3 263,144 20.0 
Buick 34,866 3.3 47,792 3.6 | 
Pontiac ore: 30,751 2.9 99,134 4.5 
Oldsmobile .... 21,737 2:3 31,794 2.4 
Oakland 9462 09 12,811 0.9 
Marquette 9.187 0.5 . - 
La Salle 4.368 0.4 6,641 0.5 
Cadillac 3.196 0.3 5,242 0.4 
ce a css oc gi ees 1,031 0.1 Bl 
els i a ee a 363,997 34.8 426.639 32.3 
*“Not on the market 
INDIANAPOLIS SALES A. F. Young, regional manager at 
Norwood, O., and C. P. Fisken, local 


zone manager, addressed the deal- 
ers at meetings where commitments 
for the coming fiscal year are to 
be made by the Hoosier Chevrolet 
men. Outdoor sports and athletic 
contests ending with a dinner on 
the train en route back to Indian- 
apolis will bring the meeting to a 
close tomorrow 


CHICAGO DEALER 


AND OUTPUT STEADY 


(Continued from Page 1) 


Company's factory here was going 
along steadily, the new body being 
built for the Peerless Motor Car 
Company being announced by Presi- 
dent Bohannon at Cleveland during 
the week. Stutz also is taking con- 


siderable of the Weymann output. | 


Meantime, — sales 
fluctuation from 


showed little 
previous levels as 
June got under way, the majority 
of Indianapolis distributors and 
dealers reporting used car business 
of better character than new car 
This, while undoubtedly true, is 
perhaps so because dealers have ex- 
erted a greater proportion of their 
sales effort toward the used cars 
These stocks were generally in very 
fair shape, with none of the local 
trade apparently overloaded, while 
the same was true in the new car 
division, dealers ordering from the 
factories on a veritable hand-to- 
mouth basis and receiving cars only 
as ordered. 

The annual Chevrolet dealer 
meeting and jamboree was in prog- 
ress during the first half of the 
week, with more than 100 dealers 
trom the Indianapolis zone leaving 
here for West Baden Springs yes- 
terday for a three-day outing. Sales 
Managers accompanied several of 
the dealers, and a few salesmen, 
winners of special sales contests, 
were rewarded by being taken on 
the trip. 

H. J. Klingler, vice-president and 
general sales manager of the Chev- 
rolet Motor Company; J. C. Chick, 
assistant general sales manager; 


GROUP CELEBRATES 


25TH ANNIVERSARY. 


(Continued from Page 1) 


28,000 applicants for positions and 
secured positions for 2,500 

Mr. Faeh also related the associ- 
ation’s aggressive fight against 
bootlegging of automobiles in this 
territory, a total of 11,000 machines 
having been offered for sale in this 


category last year. 

The report cited a growth in 
membership of the association from 
100 to more than 300 in 


twelve months, partly through in- 
crease in number of classes of mem- 
bership. Excellent work of the traf- 
fic committee, headed by Lafayette 
Markle, in securing more highway 
and railroad grade separations was 
cited. 


TO ADDRESS 
VERSEAS LUNCHEON 

New York, June 10.—I. M. Mark- 
off of the Amtorg Trading Com- 
pany will be the chief speaker at 
the luncheon meeting tomorrow of 
the Overseas Automotive Club. 


MARKOFF 
Oo 


trucks. 
Chrysler has been making a strong 








[PRODUCTION INCREASES 


has terest for the first quarter of 1930! 





with the Detroit plant operating 
100: per cent. capacity, and it is ex- 
pected that our earnings in this di- 
vision for the second quarter will 
shew an improvement over the same 
period a year ago.” 


PINES WINTERFRONT 

The Pines Winterfront Company, 
for the year ended April 30, 1930, 
| reports net profit of $768,458 after 
| Charges, Federal taxes, etc., equiva- 
llent to $2.33 a share (par $6) on 
329,411 shares of stock. This com- 
pares with 555,554, or $1.82 a share 
on 305,000 shares outstanding at end 
of preceding year. 

The balance sheet as of April 30, 
| 1098. shows current assets of $2,- 
239,988 and current liabilities. of 
| $284,896, comparing with . $2,763,818: 
| and. $323,120, respectively, at close of 
| preceding year. Profit and loss sur- 
| Dlus was $1,608,509 against $833,467. 


GOODYEAR OF CANADA 


C. H. Carlisle, president of the 
Charles G. Munn, president, said: | Goodyear Tire and Rubber Cem- 
| “The loss of $16,017 reflects the| pany of Canada, at the formal 
effect of the general business de-| opening of the new St. Hyacinthe 
| pression on our leather and bakelite| cotton plant, stated that later an 
| divisions, as the spring division dur-| addition will be built which will 
ling the period operated at a profit|enable the company to all 
lof $67,992. While there has been' its own cotton requirements. Pres- 
no rapid improvement in the leather | ent plant will provide 60 per cent. 
industry, it is showing a gradual!of the company’s requirements. 
uptrend and we are diversifying our| Mr. Carlisle commended the pres- 
leather products as much as pos-| ent protective tariff. He nted 
sible. |out that there is now a 22 per cent. 


| ee for business in the low priced 
field within the past few years. 

Chrysler field stocks as ef June 1 
| were 29 per cent. below a year <=. 
Four out of the twelve lead sell- 
ers among the passenger cars in the 
first four months of 1930 were 
Chrysler products. e was in| 
| sixth place, Chrysler eighth, Ply- | 
mouth eleventh and De Soto twelfth. | 


| 
| OTHER FINANCIAL NEWS 


REYNOLDS SPRING 
The Reynolds Spring Company 
and subsidiaries report for the quar- 
ter ended March 31, 1930, a net loss 
of $16,017 after depreciation and 
interest. In the first quarter ot 
1929 the company reported profit of 
| $45,822 after depreciation and in- 
terest, but before eral taxes. 

| Profit before depreciation and in- 





| amounted to $58,839, while sales | 
| for the period totaled $1,240,527. 








“The spring division continues to | rate on cotton and 35 per cent. on 
improvement, | tires. 


show considerable 


Now—A Complete Line of Delco Batteries 
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Delco-Remy 
Delco Batteries 
KLAXON 


AS WING SIGMALS 

















United Motors Service is the 
ofhcial field serviceorganization 
for Delco-Remy and Klaxon, 
with 27 Dicect Branches and 
more than 1000 Authorited 
Electrical Service Stations. 
Look for the familiar orange- 
and-black sign. Directory of 
Beanches and Authorized Serv- 
ice Stations mailed on request 


Recent additions to the Delco line now make it 
possible for you to offer your customers Delco 
Batteries in all of the popular sizes. Though a com- 
parative newcomer in its field, the Delco Battery is 
already enjoying a remarkable measure of success 
resulting from consistently fine performance. 
Dealers everywhere will welcome the announce- 
ment that it can now be had in a number of styles 
and sizes—all of them Delco-Remy backed through 


the nationwide facilities of United Motors Service. 
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